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SUMMARY 


Ultra-modern romance 
of ultra-modern youth! 
With Loretta Young as 


the fast-stepping steno 
who does her best work 
after office hours! And 
keeps her job by combin- 
ing ten per cent work 
with ninety per cent sex 
appeal! 


Her story makes 
“Office Wife’ look old- 


| fashioned! — 
WHO’S WHO | 


LORETTA YOUNG—PBrightest of 
youthful stars, seen in “The 
Squall,” ‘Loose Ankles,” ‘The 
Forward Pass,” “Hearts of the 
North,” “Kismet,” “The Truth 
About Youth,” “Fast Life,” “Too 
Young to Marry,” “Road to Para- 
dise” and “Big Business Girl.” 
Born in Salt Lake City, Utah. 


FRANK ALBERTSON-—Juvenile 
lead, seen in “Blue Skies,” “Sal- 
ute,” “Men Without ‘Women,” 
“Son of the Gods,” “Wild Com- 
pany,” “So This Is London,” 
“Just Imagine” and “Big Busi- 
ness Girl.” Born in Fergus Falls, 
Minnesota. 











RICCARDO CORTEZ — Appeared 


in “Younger Generation,” ‘Mid 
Stream,” “New Orleans,” “The 
Phantom in the House,” “Lost 
Zeppelin,” “Montana Moon,” 
“Her Man” and “Illicit.” Born 
in Vienna. 





JOAN BLONDELL—Blonde_fa- 
vorite, seen in “Other Men’s Wo- 
men,” “Sinners’ Holiday,” “Office 
Wife” and “Illicit.” Born in New 
York City. 





FRANK DARION—Lately seen in 
“Cimarron,” “Mother’s Millions,” 
“June Moon” and “Big Business 
Girl.” Born in New Orleans, La. 


DOROTHY CHRISTY—Former 
Follies beauty, seen in “Playboy 
of Paris,” “Extravagance,” “Big 
Money,” “She Got What She 
Wanted,” “So This Is London” 
and “Party Husband.” Born in 
Reading, Pa. 


VIRGINIA SALE—Comedienne ot 
stage and screen. Latest pictures 
“Loose Ankles,” “Show Girl of 
Hollywood,” “Back Pay,” “Dude 
Wrangler,” “Moby Dick,” “Bright 
Lights,” “Too Young to Marry” 
and “Big Business Girl.” Born 
in Urbana, Ill. 











OSCAR APFEL—Character actor, 
seen in “The Texan,” ‘“Misbe- 
having Ladies,” “The Spoilers,” 

. “Abraham Lincoln,” 
Sin,” “Right to Love” and “Big 
Business Girl.” Born in Cleve- 
land, Ohio. 


“Virtuous | 





SYNOPSIS 


(Not for Publication) 





931, First National Pic- 
tures, Inc. 
All Rights Reserved 

Claire McIntyre, known as Mac, 
a co-ed, is in love with John Saun- 
ders, leader of the University or- 
chestra. After commencement they 
part sorrowfully, Mac to go to New 
York to look for a job, John to 
take his orchestra to Paris for the 
summer. 

Mac, after discouraging weeks in 
New York, gets a job with an ad- 
vertising agency, when the boss, 
John Clayton, returns from a busi- 
ness trip.and likes her looks. One 
of Mac’s big ideas causes her pro- 
motion and she is invited to Clay- 
ton’s home to meet Sinclair, head 
of a big company. While Mac gets 
ready for the party, John suddenly 
walks in, saying he has given up 
his contract in Paris to be with her. 
Each blames the other and they 
quarrel. 

At the Clayton party Mac tries 
to indtice Sinclair to get John’s or- 
chestra on the radio. After the 
guests go, Clayton makes love to 
her. As he takes her home, John 
comes from her apartment and re- 
veals that he and Mac have been 
married for a year. Clayton leaves 
and after he has gone John, sus- 
picious of Mac, also goes. 

John does not know that his or- 
chestra’s success on the air is due 
to Mac. While playing at the home 
of a Mrs Emery, Mac enters and 
takes a seat at a table. John tries 
to win a reconciliation when Mrs. 
Emery spoils it all by telling of a 
wild party he has attended. John 
returns to his orchestra as Clayton 
enters, in search of Mac. Clayton 
dances with Mac and proposes mar- 
riage, just as John comes to the 
balcony with Mrs. Emery, who is 
trying to win him. John angrily 
confronts Clayton. 
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Clayton later tells Mac that John |: 
wants a divorce and that a hotel], 


raid is planned for the evening. 
Ralph goes to see the fun. Mac 
following later. John waits for the 
detectives in a room with a pro- 
fessional co-respondent. Mac en- 
ters their room demanding an ex- 
planation. Both find out that Clav- 
tan hag lied to them. and thev make 
un. When the detectives come Tohn 
and Mac are dancing together while 
the paid co-resnondert plavs the 
niano. Tohn aims a hlow at Clav- 
ton that cends the latter snrawline 
in the hall—then shuts the door and 
resumes his dance with Mac. 





MICKEY BENNETT—Bov actor. 
seen in “The Dummy.” “Father’s 
Son.” “The Ghost -Talks.” “Foot- 
lights and Fools,” “Strictly Mod- 





BOBBY GORDON—Boy 
seen in “The Cohens and Kellys,” 
“The Jazz Singer.” “A Race for 
Life” and “Big Business Girl.” 
Born in Pittsburgh, Pa. 





NANCY .DOVER—Dancing act- 
ress, seen in “Sunny,” “The Con- 
necticut Yankee,” “Scandal,” “Dy- 
namite,” “June Moon” and on the 
screen in “Cimarron” and “Big 
Business Girl.” Born’ in Venus, 
Texas. 


actor, | { 
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ROUTINE STORY 





(This story contains all the important facts about “Big Business 
Girl.” Release several days before the run begins.) 





“Big Business Girl,” a First National picture starring Loretta Young, 
[comes to the Theatre next for a run of days. 


eeeee LIVAL 101 GAilUl UL eee ae 


Miss Young plays the part of Mac, a co-ed, who is torn between 
love for Johnnie Saunders, leader of the college orchestra, and her 
ambition to succeed in business. The boy, unable to change her mind, 
goes abroad. Mac hastens to New York to look for work and after 
discouraging weeks, finds a job with Clayton, head of an advertising 
agency, whose interest in her is personal. 


Saunders returns unexpectedly, and though the two have been clan- 
destinely married, they quarrel and part. Without her husband’s knowl- 
edge, she uses her influential friends to secure his promction. Clayton 
now wishes to marry her, and angered to find that she is already wed, 
tells her that her husband is scheming to get a divorce. 


Many complications result—through the machinations of a catty pa- 
troness of Saunders—through a pert divorce co-respondent—through 
Clayton himself and others—and the result is as merry a mix-up as may 
be imagined. 


“Big Business Girl” is ultra-modern and at the same time intensely 
human, with just the proper seasoning of humor. It is absorbingly en- 
tertaining and holds the suspense to the last fade-out. Loretta Young 
has never been quite so wistfully charming as in the role of Claire 
McIntyre, who wins business success and finds it not so completely 
satisfying as she had expected. 


This clever romance of the modern business world is based on the 
story of the same name, which was first widely read as a serial and 
later became a best-selling novel. The authors of the piece are Patricia 
Reilley and H. N. Swanson. The screen adaptation is by Robert Lord. 
William A. Seiter directed. Miss Young is supported by Frank Albert- 
son, Ricardo Cortez, Joan Blondell, Frank Darion, Dorothy Christy, 
esis Bennett, Bobby Gordon, Nancy Dover, Virginia Sale and Oscar 

pfel. 


Whatever else you must stay away from, be sure to see “Big Business 
Girl.” 





THE CAST 


CLAIRE McINTYRE, Young college girl, torn between 
business and love LORETTA YOUNG 


John Saunders, Youthful orchestra leader, who disapproves of 
Mac’s business ambitions Frank Albertson 


Ralph Clayton, Mac’s boss, whose intentions are personal 
Ricardo Cortez 


Pearl, Clever and successful divorce co-respondent..Joan Blondell 


business asso- 


Luke Winters, Ralph Clayton’s confidential 
Frank Darion 


ciate 


Mrs. Emery, Catty patroness of John, who tries to take him 
from Mac Dorothy Christy 


Joe, Clayton’s office boy, in on all that happens. . Mickey Bennett 
Boy, Whose errands take him 


Pa Be ea We ot on ry Vas eee a Se eS ee 
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into strange.... 
Bobby Gordon 


Nancy Dover 


Messenger 
places 


Sarah Ellen, Vivacious college chum of Mac 


Sally Curtis, One of Mac’s office mates at Clayton’s. . Virginia Sale 


Walter Morley, Rich client of Clayton, in love with Mac 
Oscar Apfel 
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BIG BUSINESS STUNTS 


Take the town by its ears with a “Big Business Girl 
Week!” Tie-up the chamber of commerce, merchants asso- 
ciations, women’s clubs, schools, newspapers and all stores 
in one grand campaign! Boost business for the theatre and 
for the entire community! Here’s how to do it! 


First, preview the picture for the Chamber of Commerce 
and local merchants or if that is not possible, visit one of 
the Chamber’s meetings and point out the extra business 
that will accrue from their setting aside a week devoted to 
the business girl and her needs. Get over the fact that “Big 
Business Girl” provides them with an ideal opportunity to 
interest the public in such a campaign. 


After getting the backing of the Chamber of Commerce, 
see the managers of the local stores. Tell them what a great 
thing it is for them to be able to use a star like Loretta 
Young in exploiting their merchandise. Show how they 
will profit by running special sales and taking extra adver- 
tising space throughout “Big Business Girl Week.” Make 
up window displays featuring Loretta Young for their use. 


Then get in touch with the advertising solicitors of the 
local papers. Layout their campaign. Explain how they 
can cop extra advertising by getting stores to tie-in on co- 
operative ad pages. Have them solicit every possible account. 
Give them a copy of the Chamber of Commerce resolution 
on “Big Business Girl Week.” 

“Big Business Girl Week” will not only boost receipts 
on the picture, but will also mean added prestige for the 


theatre and will build good will with the local merchants. 


It’s one of the greatest exploitation stunt ever presented! 


Step on it! Get this tie-up set and all co-operative ads 
and window displays arranged fully two weeks ahead of the 
run of the picture. Many of the other stunts on these pages 
can be directly applied to putting over “Big Business Girl 
Week!” 


Make a tie-up with every book store in town on the novel 
“Big Business Girl.” This book is destined to be an out- 
standing best seller and any exploitation is bound to work 
advantageously for both parties. The illustration below is 
of a window card printed by A. L. Burt Co., the publishers, 
who supply them free to all dealers. Have the dealer make 
this the center of his window display. The cards can be 
secured by booksellers writing A. L. Burt at 114 East 23rd 
St., New York or 506 S. Wabash Avenue, Chicago. The 
tie-up can be carried further by arranging for a counter 
distribution of heralds. Get the dealer to circularize his 


mailing list with heralds by giving over half the imprinting 
space to the book. Any wide-awake book dealer will also 
want to put a couple of copies of “Big Business Girl,” carry- 
ing his ad on the cover, in the theatre lounge. 





Page Two 


Your Entire 


Campaign At 
A Glance 


1. Big Business Girl 


Week. 

Book Tie-up 
Business Girl Club 
Hosiery Stores 
Lux Soap Tie-Up 
Fashion Show 
Special Preview 
Women’s Wear 
Stores 

Max Factor Tie-up 
Radio Popularity 
Contest 


Special Club Nights. 


Women’s Club 
Endorsement 
Stationery Tie-up 
Banner 
Automobile Tie-up 
Exploitation Stills 
Lobby Display 
Typist Contest 
Blotters 
Steno Book Novelty 
Remington-Rand 
Tie-up 
g2% 
23. 


Janzen Tie-up 
Loretta Young Post 
Cards. 

24. Newspaper Contest 
25. 


26. 


Luggage Tie-up 
Business Schools 


Contest 


27. Herald Distribution 


THERE ARE 
MORE WAYS 
OF PUTTING 
OVER ‘BIG 
BUSINESS 
GIRL” THAN 
ANY OTHER 
FILM YOU 
HAVE EVER 
SHOWN! 











Get a Big Business Girl Club card in the hands of every 
business girl in town. These cards are a clever novelty that 
any girl will want to show her friends. First, the card is 
like a regular club card, reading that the person carrying it 
is a member of the club and agrees to abide by the rules and 
by-laws of the organization as listed on the reverse side of 
the card. On the reverse side there is 2 list of burlesque 
rules for every Big Business Girl—suggestions such as 
“Always say good morning to the bosses wife and be sure 
to say good night to the boss” or “Remember, it’s not 
always your typing, it’s your speed.” 

Following these rules the copy reads— 


“Get the real low down on “Big Business Girl” followed 
by your theatre name and playdate. 


Membership Card in 


BIG BUSINESS GIRL CLUB 


This is to certify that 


is a member of the Big Business Girl Club and agrees to abide 
by the rules and by-laws of the organization as listed on the 
reverse side of this card. 


re ee i ee i re a kk re ie eae ie ee ee er a 


(Signature of Member) 


Cards 3x4¥% inches with theatre name and playdate im- 
printed may be ordered from the Economy Novelty Com- 
pany, 338 West 39th Street, New York City. Prices are 
as follows: 


SOOO ae. $4.75 per M 
40-0005. 3 4.25 per M 





There’s plenty of leg display in “Big Business Girl.” 
Loretta Young fills a pair of silk stockings about as neatly 
as any girl on the screen. Have every hosiery shop and 
department store cooperate by arranging special sales of 
hosiery for “Big Business Girls.” 


You can use the following stills showing Loretta Young 
displaying her silken limbs—Pub. A-265 and No. 88. 
Cards for window displays should read: 


“BIG BUSINESS GIRLS” 


make it their business to be attractive. 
Remember, it’s not always your typing 
—it’s your understanding. 
See Loretta Young as one “Big Business Girl” 
who knew the value of ability and appearance. 


“Lux Toilet Soap has made Loretta Young the basis of a 
tremendous campaign. The manufacturers want to tie-up 
on any picture starring Loretta. And so do their dealers! 
Hop to it and get every available inch of window space for 
displays of “Big Business Girl.” Write Lever Bros., Cam- 
bridge, Mass., attention Mr. Hallowell, for complete details, 
including the name and address of their local representa- 
tives. Remember! Every grocery store, department store 
and drug store is constantly on the look-out for attractive 
window displays! Here’s your chance to give ‘em what 
they want and do yourself some good at the same time! 





Loretta Young sets the mode for what the big business girl 
should wear. Here is the basis for tying in all dealers of 
women’s apparel for a fashion show to take place on the 
stage of your theatre during the run of “Big Business Girl.” 

You have two alternatives in setting this show. 

1. You can get a single department store to sponsor the 
entire affair, and provide all the costumes worn. 

2. You can have each local merchant provide one or more 
models dressed in the particular piece of apparel which he 
features in his store. 

In “Big Business Girl” Loretta Young wears sport clothes, 
evening gowns, business suits, afternoon gowns and also a 
number of summer frocks. All of these types of women’s 












FO 


‘BIG BUSINESS GIRL’! 





wear should be on display in the fashion parade together 
with the bathing suit, for Loretta is the Jantzen Girl of 1931. 


Here is a chance for you to get extra publicity and pro- 


vide an added attraction to the theatre at no cost whatsoever. 


In return for the stores supplying the models you can give 
them credit in your program or perhaps set aside a special 
lobby frame for that purpose. Here again you will find an 
opening for cooperative advertising. Every store will want 
to announce their participation in the fashion show. If local 
girls are used as models, pictures should be taken for local 
newspapers. The theatre might give a prize for what is 
judged to be the best outfit of its type in the show. 


You can make arrangements for the show by visiting the 
store managers and having conferences with the buyers, 
advertising men and sales managers. 


To make this fashion show—or Big Business Girl’s Cloth- 
ing show further attractive, employ the services of a master 
of ceremonies, a man or girl who is conversant with styles 
and modern dress. He will, naturally, concentrate his de- 
scriptions on the types of costumes that “Big Business 
Girls” wear. 


You can assure yourself of a sensational publicity break 
by starting the run of this picture with a special “Big 
- Business Girl” showing at 6 A. M. What a stunt to offer 
any newspaper! The paper can print coupons which will 
entitle their feminine readers to free admittance to a regular 
performance of the feature given at 6 A. M. Further, by 
tieing up with local restaurants and hotels, the early bird 
audience can also be offered a “Business Girl” breakfast 
consisting of a doughnut and a cup of coffee. This can be 
accomplished by the paper printing coupons on three suc- 
cessive days... the first entitling the holder to admittance 
to the theatre, the second to be used in obtaining the cup of 
coffee and the third for the doughnut. On the last two 
coupons, the names of the stores supplying the foodstuffs 
should be mentioned prominently. These names should also 
appear on all publicity given the special showing. Further 
attention should be given to obtaining photos of the crowds 
attending the early morning affair and the pictures pub- 
lished the next day by the paper sponsoring the stunt. 


Remember! This 6 A. M. Showing has been tried and 
proven successful both as a circulation builder for the news- 
paper and a business builder for the theatre! Make it a fea- 
ture of your campaign! 


Every dealer in women’s wearing apparel whether it be 
dresses, coats, hats, shoes, lingerie, hosiery, etc., will want 
to advertise his product as “What the ‘Big Business Girl’ 
Should Wear.” Get after them for window displays on this 
picture. Tell them of the crowds that can be attracted by 
putting a display of Loretta Young stills in their window. 
Point out the advantage of announcing that they are pre- 
pared to supply business girls with the same type of clothes 
that are worn by Loretta Young in this picture. 


It is their big chance as well as yours. Any fashion 
displays they may make should be supported with cards say- 
ing that all women should see Loretta Young in “Big Busi- 
ness Girl.” On this page is a list of available fashion stills 
that you can buy from First National Pictures, 321 West 
44th Street, New York City. Address Publicity Department. 


Max Factor Make-up window displays feature pictures of 
Loretta Young. Get every drug store and cosmetic shop 
to use these displays during your run of “Big Business Girl.” 

-If the druggist hasn’t a supply .of the Max Factor cards 
on hand, he can get them by writing to the manufacturers. 
Copy on tie-up cards to be put in these Loretta Young 
cosmetic windows should read: 


Loretta Young in “Big Business Girl” 


Knows the Value of Correct Make-Up. 

See The Picture At the Strand Theatre 

and Then Allow Us To Advise You 
On Your Make-Up. 





Perhaps you can arrange for a novelty gift of some article 
of women’s cosmetics to be given to the first fifty women 
attending a matinee which you will designate as “Big Busi- 
ness Girl” Matinee. Give the dealer credit in your ads and 
in the lobby in return for supplying the prizes. 
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As Frank Albertson, who 
plays opposite Loretta Young 
in “Big Business Girl” is fea- 
tured as a jazz band leader who 
reaches his greatest success by 
playing over the radio, a radio 
popularity contest is a natural 
for your exploitation campaign. 





Such a contest of course, 
must be sponsored by a local 
station working in close co- 
operation with the newspaper. 
The contest will be run by 
having the paper print a list of 
the artists featured regularly 
by that station, accompanied 
by a coupon on which the 
reader is to list his three fav- 
orites. All coupons should be 
sent to the theatre. 


The winner of the contest 
can be given the title of “Big 


Business Girl’s Radio Fav- 
orite.” 
A band instrument dealer 


can provide a musical instru- 
nent as the first prize and other 
awards can be theatre tickets. 
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Women’s clubs, Y. M. C. A’s 
and all other organizations in- 
terested in “Big Business Girl’ 
are good prospects for cooper- 
ation. It would be a good idea 
to set aside one night for each 
organization. For instance, you 
can have a Y. M. C. A. night, 
a college night, business school 
night, business girl’s night and 
so forth. Announce each night 
by a card in your lobby. You 
can further interest these 
groups by presenting them 
with the “Big Business Girl” 
-lub Cards described elsewhere 
on this page. Business women 
are sure to be intrigued by 
these novelties. 
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“Big Business Girl’ is a pic- 
ture that many women’s clubs 
will be glad to sponsor. Hold 
a special preview for the offi- 
cers of the local women’s clubs 
and get their endorsement. 
This will, of course, get news- 
paper publicity and the spon- 
sorship of the women’s clubs 
will be an opening wedge to 
your “Big Business Girl Week” 
tie-up. Be sure to make the 
most of this tie-up in both your 
advertising and publicity. 





Get stationers and dealers in 
all office supplies to feature 
their merchandise as “What 
the ‘Big Business Girl’ Needs.” 
They should use this line in 
both window displays and 
newspaper advertisements. 
Here, too, is a fine opportunity 
for counter distribution of 
heralds, miniature steno books, 
blotters and “Big Business 
Girl Club” cards. 








STRIKING BANNER 


A 





HER KISSES 
SEAL 
CONTRACTS 


LORETTA Ze) U N G 


BIG BUSINESS 
GIRL 


A FIRST NATIONAL % VITAPHONE PICTURE | 


Colored in bright orange on satin-finished oiled-cloth 
with lettering and design in blue, this banner makes a 
great asset in or outside of your lobby. It is weather- 
proof, durable and most economical. Shipped to you 
complete with cord and pole at only $1.50. 


We recommend this banner highly. 


Order direct from Manufacturer 


LOUFT BROS. 
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The automobile dealers will get reams of free publicity 
and should also be given a trailer ad_on your-—screen 

In all contest publicity Loretta Young should be pointed 
out as the ideal model for “Big Business Girls.” 


5523 Illinois Avenue 
Washington, D. C. 








Loretta Young as the “Big Business Girl” plays the part 
of an advertising copy writer for an automobile manu- 
facturer. 


Tie-up with local dealers of one of the lower priced cars 
for window displays and cooperative ads. Copy should read 
that this particular auto is ideal for the “Big Business Girl.” 
For instance: 


“Big Business Girl” Favors the (name of car). 
See Loretta Young as the “Big Business Girl” at 
the Strand Theatre. Learn Why Women Should 
Have Their Own Cars. 


If it is at all possible to get the dealers together and have 
them furnish an automobile as a prize for a “Big Business 
Girl” Popularity Contest you will have the greatest stunt 
your theatre or any other theatre ever pulled. The leading 
papers will jump at the chance to sponsor a contest which 
offers a prize of such proportion. The idea of the contest is 
to select the most popular business girl in town. This is to 
be done by means of ballots given out at the theatre and 
thru the dealers during the run of the picture. The News- 
paper, of course, will also want to offer its readers the 


chance to vote. 


EXPLOITATION STILLS 


To Complete The Tie-ups Suggested 
Herein, Include The Following Stills 


Hats—“Loretta Young, 186, 190, 209.” 
Negligee—“Loretta Young, 206” 
Wraps—“Loretta Young, 189, 201, 221, 224” 


Fur Scarf—“Loretta Young, 227” 
Evening Gowns—Afternoon Attire 
“Loretta Young, 180, 195, 201, 215, 219” 


These stills are ten cents each and can be secured 
at a day’s notice by writing direct to: 


Still Department 


FIRST NATIONAL PICTURES 
321 West 44th Street New York, N. Y. 


Page Three 


NO BUNK IN THIS CAMPAIGN 
y 


f 


“the final day of the run of the picture. 


Page Four 
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Make your lobby as big an attraction as the picture 
itself. For your lobby frames you can use an enlarged 
steno note book with the copy in shorthand to be taken 
from the newspaper ads illustrated in this press sheet. 


Another frame can be made up by enlarging the one 
column ad headed “Brains versus Beauty.” For your lobby 
ballyhoo set off one corner to be dressed as a replica of a 
business office. Have a good looking girl typing at her 
desk with a sign announcing that her services are available 
for any patron wanting to send a letter to their friends 
concerning “Big Business Girl.” 

Any office furniture dealer will be glad to supply equip- 
ment for the display. 

A stunt for the front of the theatre would be to have a 
scale for the use of any girls wishing to weigh themselves. 
Print a sign “Any Big Business Girl employed or unem- 
ployed weighing 200 pounds or over will be admitted free 
to see “Big Business Girl.” A group of these heavyweight 
mamas ought to make a good picture for the newspaper. 

If your inner lobby is big enough you might persuade one 
of the department stores to make a fashion display there. 
Announcement cards should read: “Loretta Young shows 
you what the “Big Business Girl’ should wear and follow 
her suggestions by shopping at (name of store).” 

Another feature in your lobby display should be a stock 
ticker, the tape of which you can fake to read with your own 
ad copy on “Big Business Girl.” Passers by will be tempted 
to pick up the tape and read what-it has to say. | 


Sell your local newspaper the idea of sponsoring a cham- 
pionship typist contest for which all local girls will be 
eligible. It is a circulation building stunt for the news- 
papers and a great break for your run of “Big Business 
Girl.” 

Have every local business organization enter a girl in 
the contest, with their pictures, names and the names of the 
sponsors to be run by the newspapers. Wherever possible 
this contest should be tied up with the local Remington 
Rand agency. 

Prizes can be distributed from the stage of the theatre on 
The contest should 
be called “Big Business Girl Typewriter Championship” and 
should be sponsored by Loretta Young. 


19 


Catch the interest of local stenos by distributing blotters 
carrying shorthand notes as illustrated. Blotters are always 
an effective means of advertising but. in this case they are 
especially appropriate. Regular desk size blotters 344x6% 
inches using the copy indicated below may be ordered from 
the Economy Novelty Company, 338 West 39th Street, 
New York City. Prices including theatre name and play- 
date are: 


5,000 
10,000 


$5.50 per M 
4.50 per M 


If You Can Read This Shorthand You're a 


BIG BUSINESS GIRL 


which, by the way, is the title of one of the 
most unusual motion pictures the screen has 
ever shown. With... 


LORETTA YOUNG 


Ricardo Cortez, Frank Albertson, 
Joan Blondell 
PLAYING AT 
Court Theatre 
4 BAYS CQGMMENGEING MAY 2nd 





Here is a clever novelty for distribution in offices, stores 
and the lobby of the theatre. A: miniature steno book 
having the appearance of the regular stenographer’s note 
book. The size is 2x3” and the pad contains about forty 
pages. On one side copy reads— 


“Big Business Girl made a date book out of her note book.” 
On the other side it says: 


“Make a note to attend “Big Business Girl” at the Strand 
Theatre, Monday, Tuesday and Wednesday, May 4, 5 and 6.” 


Books can be ordered from the Economy Novelty Com- 
pany, 338 West 39th Street, New York City. Prices includ- 
ing theatre name and playdate are: 


250 
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$14.00 
11.00 per M 
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First National Pictures have 
arranged with the Remington 
Rand Co. of Buffalo, New 
York, makers of Remington 
typewriters and Remington 
Rand office equipment, to con- 
duct a contest in the towns 
listed below to find the most 
typical BIG BUSINESS GIRL 
in town. The contest should 
be decided on both appearance 
and efficiency. 

The Remington Rand people 
have authorized their represen- 
tatives in these offices to don- 
ate the winner of the contest 
a Remington portable type- 
writer. 

The only demand made by 
the Remington people is that 
the contest be conducted with 
the cooperation of a local news- 
paper and that their prize of a 
portable typewriter by proper- 
ly publicized. If local news- 
paper cooperation is impossible 
to secure you must find other 
means of giving this contest 
similar publicity. You can 
talk this matter over with your 
local Remington Rand repre- 
sentative. Otherwise you can 
use your own judgment as to 
rules, additional prizes, judges, 
etc., etc. 

ONLY ONE THEATRE IN 
EACH TOWN CAN RUN 
THIS CONTEST. 

Get in touch with your local 
Remington Rand _ representa- 
tive and work out the details 
of this contest. The Reming- 
ton Rand man is willing and 
anxious to make this the out- 
standing stunt of your town in 
years. 

The following is a list of 
list of Remington Rand offices 
which will cooperate with you: 
Atlanta—104 Luckie St. 
Baltimore—130 W. Fayette St. 
Boston—118 Federal St. 
Buffalo—465 Washington St. 
Cincinnati—220 E. 4th St. 
Dallas—1603 Commerce St. 
Des Moines—909 W. Locust St. 
Denver—1608 Glenarm St. 
Detroit—322 W. Lafayette Bd. 
Harrisburg—206 Daughin Bldg. 
Houston—1004 Travis St. 
Jersey City—1 Newark Ave. 
Kansas City—917 Wyandotte 

Street 
Los Angeles—1200 S. Grand 
Street. 
Louisville—651 S. 3rd St. 
Memphis—185 Madison St. 
Minneapolis—200 Roanoke 
Bldg. 
Newark—1070 Broad St. 
New Orleans—736 St. Charles 
Street. 
New York—374 Broadway 
Omaha—1813 Farnam St. 
Oklahoma City—512 N. B’way 
Peoria—332 Peoria Life Bldg. 
Portland—101 Tenth St. 
Richmond—10 S. 10th St. 
Salt Lake City—329 S. Main 
Street. 


i\San Francisee—39 Second St: 


Scranton—238 Adams St. 

Seattle—142 Fifth Ave. Bldg. 

Spokane—906 W. Sprague Ave. 

Washington—1106 “G” Street, 
N. W. 

In other towns in which 
Remington agencies are locat- 
ed, you will find them willing 
to make window displays and 
aid your campaign in every 
way possible. 
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Loretta Young is the Jantzen 
Girl of 1931. 

See insert in this press-sheet 
for tremendous tie-up with 
Jantzen dealers. 








Loretta Young is fast becoming one of the most popular 
Hollywood stars. This picture will definitely set her as the 
leading ingenue of the screen. Capitalize on her personal 
popularity by sending Loretta Young post cards over your 
mailing list. These cards carry a picture of Loretta on the 
front and the following copy on the back. 

They call me “Big Business Girl.” 
My husband wants to be my boss and my boss 
to be my husband. It’s all so complicated. Won't 
you help me to decide. I will be at the Strand 
Theatre next Monday, Tuesday and Wednesday, 
May 4, 5, and 6th. 

Loretta Young. 


These cards may be ordered from the Economy Novelty 
Company, 338 West 39th Street, New York City. Prices 
including theatre name and playdates in the copy are: 
5,000 
10,000 


500 


$4.00 
6.00 
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“Big Business Girl” provides some great suggestions for 
titles and essay contests to be run by local newspapers. 
Here are just a few of the possibilities for contests. 

“Can a married woman be a successful Big Business Girl?” 

“Is business preferable to marriage as a woman’s career?” 

“Do business girls make the best wives?” 

“What are the qualifications of the perfect Big Business 

Girl?” 

“Should Big Business Girls smoke during office hours?” 

In all cases the newspaper running the contest should an- 
nounce that the problem is answered by Loretta Young in 
“Big Business Girl” showing at your theatre. 

Prizes can be donated by local wearing apparel merchants. 
Also theatre tickets and newspaper subscriptions may be 
given the runner-ups. 


2 


“Big Business Girl” shows Loretta Young using various 
types of hand bags, trunks, valises and suitcases. Any lug- 
gage shop will be glad of the opportunity for a window 
display showing what Loretta Young as the “Big Business 
Girl” favors in luggage carried on her business trips. 

Cards in these windows should read: 








es 


See Loretta Young in “BIG BUSINESS GIRL” 


and Learn How a Big Business Girl Travels. 





An appropriate still for a luggage tie-up is No. 71 showing 
Loretta Young and Frank Albertson sitting in a railroad 
station with travelling bags. 





2 


Business schools are naturals for any exploitation stunt 


on “Big Business Girl.” It is a picture made to order for 
them. It points out the possibilities for a girl’s career in 
the business world. 

Have one of the business schools sponsor a contest for the 
best big business girl. The qualifications of this contest 
should be their dress, business ability, good looks and person- 
ality. Visit every local business otganization and have them 
select one entrant for the contest. The prize can be a com- 
plete business girl’s outfit provided by the various organiza- 
tions tying’ in with the stunt. This should be presented on 
the stage of the theatre on the final day of your run. 

Anothet tHe-iip fof business schools would be to hold a 
lucky number contest for all girls visiting the theatre dur- 
ing the run of the picture, the winner to get a free course 
at the school. Announce this prize in your ads and in a 
special lobby frame. 


ails 
ga ABIES 


2 





“Big Business Girl” gives you a marvelous opportunity 
for a wide distribution of heralds. All the stores mentioned 
in the various tie-ups should make counter distribution of 
the heralds. Business schools, women’s clubs and Y.M.C.A.’s 
should also dispose of them to all their members. In many 
cases, stores can be persuaded to buy their own supply of 
these heralds if you allow them to use half of the imprinted 
space for their own advertisement. 

For street distribution get a pretty girl to give out en- 
velopes containing these heralds to male passersby. 








LORETTA YOUNG MOST CHARMING 
AS MODERN GIRL WHO THINKS TO 
_ BAN LOVE FOR BUSINESS SUCCESS 


“Big Business Girl,” a First National Picture, Now 
Delighting Large Crowds At................ Theatre 

















LORETTA 

: YOUNG 
RICARDO CORTEZ 
FRANK ALBERTSON 
JOAN BLONDELL 








(Review Featuring the Cast) 


Loretta Young, youngest and loveliest of screen stars, does 
the best work of her career in “Big Business Girl,” the First 
National production which opened an engagement-at the 
Theatre last night. The title role calls for rare skill in char- 
acterization. Mac, a college girl, is undecided whether to 
marry the young college orchestra leader, Johnnie Saunders, 
or to go| to the Big Town and start a secretarial career which 
may in time land her in the world of big business. She finally 





Youngest Of Youngs 





decides on the latter. 


Saunders—splendidly portrayed by 
Frank Albertson—goes overseas for 
the summer with his jazz boys and 
Mac hies to the city, where, after 
discouraging weeks, she gets a job 
with an advertising agency, the big 


boss hiring her for personal rea- || 


sons. Ricardo Cortez plays the 
amorous head of the agency with 
his usual finish. Though Mac gets 


Saunders promotion in the musical | | 


| CONTRACTS 


played with unction by Dorothy | | 


world by using her powerful ac- 
quaintances, and although she and 
Saunders have been secretly mar- 
ried, they quarrel and part. 

A catty patroness of Saunders is 


Christy. Divorce __ proceedings, 
which are manipulated by the boss, 
are doubtfully aided by a blonde 
co-respondent, played with rough- 
neck verve by Joan Blondell, and 


Oscar Apfel is aptly cast as an aged 


and wealthy follower of Mac. 
Those favorites of the screen, Mick- 
ey Bennett and Bobby’ Gordon, 


have amusing parts as office devils, | | 


and Virginia is a sniffy office as- 
sistant. 

“Big Business Girl,” which was 
first successful as a magazine serial 
and then as a best-selling novel, was 
written by H. N. Swanson and Pa- 
tricia Reilley. Robert Lord did the 
screen adaptation and William A. 
Seiter directed. 


“Big Business Girl” is a picture || 


for all who keep the joy of youth. 
Don’t miss lovely Loretta and her 
band of clever players in the most 
intriguing comedy-drama of youth 
and love that has come this way 
for many a moon. 


Screen Star Advises 
Writers To Produce 
Up-To-Date Stories 


Loretta Young, Featured In 
“Big Business Girl at 
<a Theatre, Gives 
Success Tips 





(Current Story) 


Loretta Young, star of First Na- 
tional’s production, “Big Business 
Girl,” now at the Theatre, 
uses it as an illustration of the pos- 
sibilities latent in up-to-date situa- 
tions in fiction. 

“Tf a story is good enough,” said 
Miss Young, “it will be published 
first in a magazine either as a serial 
or short story. If it is published 
as a serial as was ‘Big Business 


Girl,’ it is almost sure to come out |; 


in book form, where thousands more 
will read it. 


“Tt will then ‘be purchased by aj] 


motion picture studio to be made 


into a talking picture and then mil-|f 


lions will see it on the screen. 


“Tt is safe to say that most active |4 
Americans will come into contact 


with that story at one time or an- 


other and almost every one who 


reads it in the magazines or the 
book will see it on the screen, thus 
adding more millions to its circu- 
lation.” 

“Big Business Girl,” in which 
Miss Young stars, originally ap- 
peared as a serial in “College Hu- 
mor.” It was written by H. N. 
Swanson and Patricia Reilley. Then 
it came out in book form and was 
a sensational best seller. Finally 
First National purchased the talk- 
ing screen rights and made a photo- 
play from it. The cast includes 
Joan Blondell, Dorothy Christy, 
Mickey Bennett, Frank Albert: 
Ricardo Cortez, Nancy Dover, Os- 
car Apfel and Virginia Sale. 








Most Captivating As 
“Big Business Girl” 


KISSE 


SEAL 





(Biographical Feature, March 15, 1931) 


Loretta Young, now featured in 
“Big Business Girl,’ the First Na- 
tional picture at the The- 
atre, is the screen’s youngest grown- 
up star—one is quite grown up at 
eighteen—especially when one’s 





years. 


Gretchen, for that was her name 
then, was only five years old, and 
1} newly come to the film capital from 
Salt Lake City, when she first ap- 
i}peared in a picture which starred 
the perennially youthful Fanny 
Ward. Gretchen would have gone 
on acting with a will had it not 
been that her parents decided that 
book learning was in order, and hus- 
tled her off to Ramona Convent. 


During the promising  pupil’s 
:|years at school she was able to sat- 
{isfy her ambition to follow in the 
| steps of her older sisters Polly Ann 
‘| Young and Sally Blane, who were 
:| winning screen honors, by studying 
:|tap and toe dancing with Ernest 
Belcher and esthetic dancing with 
the famous Ruth St. Denis. Her 
name was now changed to Loretta, 
:|as a more euphonious cognomen for 
}/an aspirant to fan favor. 


Loretta, almost despairing of ever 
reaching the magic land of the 
screen, was at home on a holiday 
thinking it all over, when Mervin 
Le Roy, the director, telephoned for 
her sister Sally. Loretta’s brother 
answered the call by explaining that 
Sally was away, but that his kid 
sister Loretta was not, and would 
fill the bill to a tee. Loretta went, 
was seen, and conquered. First Na- 
tional signed her up and the longed 
for career was quietly launched. 
She played bits with such verve 
?|that in an incredibly short time she 
was given her first lead. The pic- 
ture was “Laugh, Clown, Laugh.” 


She has since distinguished her- 
self in such pictures as ‘The 
Squall,” “Loose Ankles,” “The For- 
ward Pass,” “Hearts of the North,” 
“The Man From Blankley’s” with 
John Barrymore, and “Kismet” 
with Otis Skinner, Stardom came 
bj with “The Truth About Youth,” 

“The Fast Life,’ “Too Young to 
Marry” and “Big Business Girl.” 











































































Loretta Young is five feet three 
inches in height, weighs one hun- 
dred and five pounds and has hazel 
eyes and brown hair. When seven- 
}|teen she eloped by airplane with 
{|Grant Withers, whom she married 

in Yuma, Arizona. 


Should anyone say to Loretta, in 
ijthe words of the old song, “Tell 
Hime, pretty maiden, are there any 
‘}more at home like you?” She 
1} would not only mention the two 
|| sisters named above, but Georgiana, 
1!who is now the age Loretta was 
ween she made her real screen de- 
ut. 


Seen by Whole World, 
Never Out of the West 





Better than 
“Office Wife,” with 
LORETTA YOUNG 
FRANK ALBERTSON 
RICARDO CORTEZ 
JOAN BLONDELL 


A First National & 
Vitaphone Hit! 





(Current Story) 


Though Loretta Young, star of 
First National’s “Big Business 
Girl,” which is now at the ...... 
Theatre, enacts the role of a mod- 
ern business girl in New York, has 
never visited the metropolis. In 
fact, she has never been east of 
Denver, Colorado. “Big Business 
Girl” was directed by William A. 
Seiter, while the supporting cast in- 
cludes Frank Albertson, Ricardo 
Cortez, Joan Blondell, Frank Dar- 
ion, Dorothy Christy,*Mickey Ben- 
nett, Nancy Dover, Oscar Apfel and 
Virginia Sale. 
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IT’S LIVE-WIRE, SURE-FIRE! 
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Enlarge stills, “Business Girl, 64 and 45” and “Loretta Young Pub. A262” in color. Letter title in purple 
on yellow with decoration at right and left in different tones of lavender. Stills all mounted on black panels; 
background in emerald green with all. lettering in dark blue and date in red. 


“Big Business Girl” 
Values Criticism 


(Advance Reader) 

Loretta Young, star of First Na- 
tional’s “Big Business Girl,’ which 
comes to the .. 3... Theatre 
next, appreciates reviews of her pic- 
tures. She subscribes to a clipping 
service and asserts she has been 
able to correct many faults which 
reviews have disclosed to her. Wil- 
liam A. Seiter directed “Big Busi- 
ness Girl,” which has a supporting 
cast including Frank Albertson, 
Ricardo Cortez, Joan  Blondell, 
rank Darion, Dorothy Christy, 
Mickey Bennett, Nancy Dover, Os- 
car Apfel and Virginia Sale. 


Specialist’s Funny Sister 
Comes In Modern Comedy 





(Advance Reader) 

Virginia Sale, comedienne sister 
of Chic Sale, author of “The Spe- 
cialist,’ has an important role sup- 
porting Loretta Young in her new 
First National starring vehicle, “Big 
Business Girl,’ which comes to the 
Theatre next. Wil- 
liam A. Seiter directed, while oth- 
ers in the supporting cast include 
Frank Albertson, Ricardo Cortez, 
Joan Blondell. 


She makes business 
her pleasure and gets 
away with “it?! 








Frank Albertson 
Ricardo Cortez 
Joan _Blondell 
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LORETTA YOUNG 


A First National & Vitaphone Picture 
A William A. Seiter Production 










Loretta Young First 
On Screen ‘When Five 
With Young-Old Star 


(Advance Story) 

The youngest grownup screen 
star of today played her first screen 
role in support of a star whose per- 
ennial youth is a marvel to all the 
world. Loretta Young at the age 
of five was in a film starring Fanny 
Ward, who is still somebody on 
Broadway. 

Miss Young is now very much 
grown up. She is eighteen and her 
newest starring vehicle, First Na- 
tional’s “Big Business Girl,” com- 
ing to the Theatre 
next, has an ultra modern theme. 
William A. Seiter directed, while 
the supporting cast includes Frank 
Albertson, Ricardo Cortez, Joan 
Blondell, Dorothy Christy, Nancy 
Dover, J. C. Nugent and Virginia 
Sale. 

“Big Business Girl” is the story 
of the world of business today, and 





ZA 


deals with the experience of an at-~ 


tractive co-ed, who is torn between 

love and business and finally chooses _ 
both. “Big Business Girl” offers th~ 
popular Miss Young in one of he. 

most alluring roles. 











Again the 


STRAND 


has the biggest 
hit in town 


® 


Page Five 


ADS AND STORIES TO MEET 





Trinity Of Cameras 
Needed To Illumine 


Modern Talkies Set 


“Big Business Girl,” First National 
Film at Theatre, Best 
Example of New Lighting 


eee eee 





(Advance Story) 

Lighting a motion picture set 
such as used for First National’s 
“Big Business Girl,” the First Na- 
tional picture which comes to the 
Tater Theatre next, star- 
ring Loretta Young, has become a 
problem in higher mathematics. 

This situation has been caused by 
the practice of using three cameras 
on every scene. The cameras are 
used so that the film cutter can 
switch from angle to angle as best 
suits the action and use the same 
Vitaphone sound track. Naturally 
this gives better results. 

The head cameraman must ar- 
range the battery of powerful in- 
candescent lights so that the play- 
ers will be so perfectly lighted that 
each of the three cameramen will 
have a “set up” as artistic as if the 
lights were arranged for him alone. 

With one camera in the center 
and one on each side, five to ten 
feet away on a small set, the head 
cameraman must have the lights 
placed so that no light gets into 
the picture, and no unwanted shad- 
ows on the faces of any of the play- 
ers. Lighting a set of medium size 
takes from fifteen minutes to a half 
hour of experimentation. 

William A. Seiter directed “Big 
Business Girl,” while the support- 
ing cast includes Frank Albertson, 
Ricardo Cortez, Joan Blondell, 
Frank Darion, Dorothy Christy, 
Mickey Bennett, Nancy Dover, Os- 
car Apfel and Virginia Sale. 


Microphone Records 
A Falling Pin As 
Loud Gunshot 


ee (Current Story) 

It was so quiet you could hear 
a pin drop—but no one expected 
a dropped pin to sound like a gun 
shot. It did, however, on the set 
of “Big Business Girl,” when Wil- 
liam A. Seiter, director, was trying 
to record the ticking of a watch on 
Loretta Young’s wrist. 

The electrical power of the micro- 
phone was stepped up to make the 
mike super-sensitive. At the end of 
the scene the sound-monitor called 
out “That was fine, except for the 
gun somebody shot off during the 
scene.” 

No one on the set had heard a 
sound, but investigation disclosed 
that a bar-pin from Loretta Young’s 
dress had dropped to the floor too 
close to the microphone. 

Supporting Miss Young in 
Business Girl,” now at the 
Theatre, are Frank Albertson, Ri- 
cardo Cortez, Joan Blondell, Doro- 
thy Christy, Nancy Dover, J. C. 
Nugent and Virginia Sale. 





“Big 


Fan Favorite Is An 
Ardent Talkie Fan 


(Advance Reader) 

Loretta Young, star of First Na- 
tional’s “Big Business Girl,’ which 
comes to the Theatre AAS SS 
next, is an ardent movie fan. She 
has her favorite screen personali- 
ties and goes to practically every 
new picture. “Big Business Girl” 
was directed by William A. Seiter 
with a supporting cast including 
Frank. Albertson, Ricardo Cortez, 
Joan Blondell, Frank Darion, Doro- 
thy Christy. 





IT’S 
NOT 
HER 
TYPING 
IT’S 
HER 
SPEED 





She was great at her @m 


desk, but you should e 
see her on a dance| 
floor with a big buyer. | 
What she does after : 
5 p. m. is nobody’s| 
business! 


LORETTA 
YOUNG 


Frank 
ALBERTSON 


Ricardo 
CORTEZ 
Joan BLONDELL 





A First National @ 
Vitaphone Hit! 
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EVERY GIRL 
FROM SIXTEEN 
TO SIXTY 
SHOULD SEE IT! 
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Another Clever Part 


(Biography as of March 1, 1931) 

Mickey Bennett’s first appearance 
on the stage was at the age of 
eight months. He was in vaude- 
ville several years with his father. 

Eight years ago he played in his 
first motion picture. Some of the 
silent pictures in which he played 
were “A Boy of the Streets,” “Big 
Pal’ =“Tillie’s = Punctured: <<Ro= 
mance,” “United States Smith” and 
“The Cohens and Kellys.” 

He was the first child to play a 
lead in a talking picture, having had 
the title role in “The Dummy.” 
Among his recent talkies are “Fath- 
er’s Son,” “Big Business Girl,” 
“The Ghost Talks,” “Footlights and 
Fools” and “Strictly Modern.” 

Mickey was born in Victoria, B. 
C., on January 28, 1916. 
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Mickey Bennett Does|/Sound Mufflers 


In The Talkies 
Dead As Dodo 


“Big Business Girl,” Now at 


Theatre, Latest 
in Filming 


(Current Story) 

The cumbersome sound mufflers 
used several years ago in the mak- 
ing of Vitaphone pictures are as ob- 
solete today as the old fashioned 
turnip watch that seemed to weigh 
a pound. 

“Big Business Girl,” the First Na- 
tional picture starring Loretta 
Young, now at the Theatre, 
had all the advantages of modern 
equipment. The bogie of echoing 
stages had been overcome by pad- 
ding the walls and roof. The smal- 
ler sets placed therein have no ef- 
fect on the sound waves except to 
magnify the sound, if the action 
takes place close to a wall. Then 
the sound monitor has only to re- 
duce the volume of his recording 
to keep the voice volume of the en- 
tire picture at natural evenness. 

The big refrigerator boxes that 
cameras were placed in have been 
thrown away and a new thin box 
is placed over the head of the cam- 
era. The weight has been reduced 
from more than a ton to thirty-five 
pounds. Nowadays the director has 
all the freedom of movement —of 
players and cameras, that he had 
in the days of the silent film. 

William A. Seiter directed “Big 
Business Girl,” while the support- 
ing cast includes Frank Albertson, 
Ricardo Cortez, Joan Blondell, 
Frank Darion, Dorothy Christy, 
Mickey Bennett, Nancy Dover, Os- 
car Apfel and Virginia Sale. 





New Orleans Native In 
“Big Business Girl’”’ 


(Biography as of March 1, 1931) 

Frank Darion was born and bred 
in old New Orleans. 

He was on the New York stage 
for more than thirty years, his first 
play being “For Her Sake.” 

For the past six years he has 
been with the Henry Duffy stock 
companies on the Pacific Coast, 
which he left recently to go into 
pictures. 

His first cinema experience was 
in 1915, when he was under con- 
tract to D. W. Griffith for a year. 
He didn’t like silent pictures and 
so returned to the stage. 

Talking pictures in which he has 
appeared are “Cimarron,” ‘Moth- 
er’s Millions,” “June Moon” and 
“Big Business Girl.” 





Joan Blondell Here 
As Divorce Aide In 
“Big Business Girl’”’ 


(Biography as of March 1, 1931) 

Until Joan Blondell was twelve 
years old she never enjoyed a birtb- 
day in the same country. The pe- 
tite blonde actress, who appears in 
“Big Business Girl,” the latest First 
National picture now at the ...... 
Theatre, as the pert divorce co-re- 
spondent, is the daughter of Eddie 
Blondell, known as the original 
“Katzenjammer Kid.” 

Her mother is Katheryne Kane, 
also a noted actress. Miss Blon- 
dell has a brother and sister several 
years her senior, both of whom ap- 
pear in a vaudeville act with their 
parents. It was in this act that 
Joan made her first stage appear- 
ance, introduced by her father when 
only a few months old. 

It so happened that the Blondells 
were in some foreign country when- 
ever Joan had a birthday. They 
were in Sydney, Australia, when she 
reached her twelfth. She remained 
in that country for six years, dur- 
ing which time she developed into 
a beautiful and accomplished sing- 
ing and dancing comedienne. 

She returned to America with her 
family, but soon left it to join a 
stock company in Dallas, Texas. 
She remained there for several 
months and came to New York, 
where she played in “Tarnish” at 
the Provincetown Theatre. This 
was followed by a season in the 
“Follies.” She then was seen in 
the “Trial of Mary Dugan” with 
Ann Harding; “My Girl Friday,” 
“Maggie the Magnificent,” “Sport- 
ing Blood” and “Penny Arcade.” 

It was while playing in the lat- 
ter that she was signed by Warner 
Bros. to enact the same role in the 
screen version of “Sinners’ Holi- 
day.” 

Miss Blondell is five feet four 
inches tall, weighs one hundred and 
eighteen pounds and has ash-blonde 
hair and gray eyes. Her favorite 
sports are swimming and tennis, at 
both of which she excels. She was 
born in New York City on August 
30, 1909. 





“Big Business Girl” 
Director Success As 
Actor Or Cameraman 





(Biography as of March 1, 1931) 

William A. Seiter was born in 
New York and after leaving school 
decided to become a screen actor, 
so went to Hollywood. 

He was one of the original Key- 
stone Kops and also acted as an 
assistant. cameraman, but finally 
won the leading male role in a 
Northwest Mounted Police story 
directed by D. W. Griffith, He 
then played the juvenile lead with 
Norma Talmadge in “The Captivat- 
ing Mary Carstairs,” acting also as 
assistant director, 

From that time on he was a di- 
rector, making short comedies at 
first. He then signed a contract 
with Warner Bros. and directed 
“The Beautiful and Damned,” “The 
Little Church Around the Corner” 
and “Daddies.” He then directed 
a long series of pictures starring 
Reginald Denny for Universal, after 
which he signed a First National 
contract and directed many Colleen 
Moore pictures and several starring 
Corinne Griffith. 

Among his recent pictures are 
“The Truth About Youth,” “Back 
Pay,” “Prisoners,” “Mlle. Modiste” 
and “Big Business Girl.” 
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“BIG BUSINESS GIRL,’ INTRIGUING | Loretta Young Tells 
COMEDY DRAMA OF YOUTH AND LOVE) How She Keeps The 
ACCLAIMED BY FIRST-NIGHT CROWD) — School Girl Glow 


Loretta Young, Screen’s Most Youthful Star, Seen pets F oe a 
. e ° ° oretta oung, who 1S Starred 1n 
As Gay Heroine of First National Film . 


First National’s Big Business Girl,” 
Now at... ot Theatre now showing at the........ Theatre 


has simple rules by which she keeps 
the coveted schoolgirl complexion. 































































(Review Featuring the Story) 

She recently told an interviewer 
who asked her how she manages to 
have the radiant complexion in spite 
of the use of makeup her way of 
caring for the skin. 


“Big Business Girl,” with beautiful Loretta Young in the 
title role, was enthusiastically received by the audience at 
ie see Theatre last evening. The story on which the pic- 
ture is based, appeared first as a serial in a popular magazine 
and then as a best-selling novel, so that the characters were 
already well known. That they have permanent entertainment 
value is proved by their triple success. 

Miss Young plays the captivating heroine, Mac, a college 
girl, who is undecided between her love for young Johnnie 
Saunders, leader of the University Clayton proposes marriage—John 
orchestra, and an unquenchable de- esas aati Une sCisien 
tie on care fo hese ie hapoy Eta, a 


: , : ; plans a divorce—a clever divorce 
‘sails to Paris with his orchestra for co-respondent appears on the scene 
ithe summer, after finding himself 


—and the story climbs up to an 
unable to dissuade her from her ynexpected but gratifying climax. 
ambition. Mac goes to New York Miss Young, who is supported by 
and after discouraging weeks lands 4 cast of fine ability, is at her best 
a job in an advertising agency, not 


: as the big business girl—who finds 
on her merits, but because Clayton, herself so feminine, after all, when 
the big boss, likes her looks. 


confronted with the bigger issues 
John unexpectedly returns from 


of life. 
Paris to be with Mac, whom he has 


Mr. Seiter has been extremely 
clandestinely married. They quar- successful in his direction. The 
rel and part. Without John’s comedy moments of Joan Blondell, 
knowledge Mac uses _ influential 


as the co-respondent and Dorothy 
friends she has won through her Christy as the rich lady with ul- 
acquaintance with Clayton to help terior motives, are delightful. Frank 
her alienated husband to win suc- Albertson is especially fine as the 
cess in the musical world. juvenile lead. 


“Despite the fact that many beau- 
ty experts claim it is injurious to the 
complexion, I do not think it it pos- 
sible to have lovely, fresh skin with- 
out the use of soap and water. 


Cleansing with creams or oils ex- 
clusively is probably necessary for 
the person with an extremely dry 
skin, but this condition also requires 
medical care, I am sure. 


“For the normal skin, a soap and 
water face bath, followed by an icy 
rinse, is a stimulating tonic. Once 
a day is sufficient for this treat- 
ment. Use a very mild soap with 
warm, not hot, water. Finish by 
dashing cold water on the face. A 
piece of ice in the water if it is not 
cold enough or a cold mask of the 
cloth, pressed to conform with 
the facial contour and held in that 
way for a few seconds is effective. 


“After the complexion bath, a 
gentle massage with a light, rich 
cream will prevent dryness and 
leave the skin soft and youthful. 
The best time to cleanse the face 
in this manner is just before re- 
\tiring. “In the morning a cold 
water splashing will suffice. During 
the day, whenever it is necessary, 
clean the face with a thin cleansing 
cream—the kind that melts as it 


touches the skin, carrying the dirt 
away without strenuous rubbing.” 


Go After Things in 
Big Business Way 
Says Blondell 


(Current Story) 


Joan Blondell, who appears in 
support of Loretta Young, in “Big 
Business Girl,” the First National 
comedy drama of young love, now 
atte sek Theatre, says that suc- 
cess comes only to those who go 
after it with a high hand. 


“There’s no fun in doing things 
in a half-hearted way” says the 
blonde who is noted for her hard- 
boiled characterizations, “If you 
must buy a house, buy a big one! 
If you must have an automobile, 
buy the best, no matter if it busts 
you to do it! If you want to drive 
fast, find a good clear open stretch 
of road, and step on it! Give the 
accelerator pedal the lowdown on 
the floor board! If you must sing 
and dance, warn the neighbors, hire 
a hall and go to it! If you want 
to do things, do ’em with a punch!” 


That is something the way in 
which Loretta Young, as the “Big 
Business Girl” goes after what she 
wants to accomplish—of course with 
more finesse—but with the will to 
win a place in the world of big 
business. Then that little thing 
called love, has to interfere, and 
so—but go to the 
tonight and see what happens. Rar- 
est entertainment of the season. A 
noble marriage experiment! 



















Listen, 
boss, bet- 
ter let me take 
care of that buyer 
tonight. Jones is alright 
but he hasn’t a girl’s an- 
"@_ kles. If you'll check up you'll find 
that we’ve done most of our contract 
signing after hours, and figures don’t lie 
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A Story of a Pretty Girl Who Thought It Was 
Her Work That Was Winning Her Promotions 


LORETTA YOUNG 


FRANK ALBERTSON 
RICARDO CORTEZ 
JOAN BLONDELL 


A Fisst National Vitaphone Production Directelby WM. SEITER 
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Those in the cast are Frank Al- 


nett, Bobby Gordon, Nancy Dover 


of Patricia Reilly and H. N. Swan- 
which appeared in “College 
Humor.” William A. Seiter directed. 





TYPIST with a TENDER TOUCH 


Thousands of girls 
will see their own 
lives reflected in 
this story of fast 
moving business 
and fast working 
bosses! 





BUSINESSGIRL 


LORETTA. 


"YOUNG 


FRANK ALBERTSON, RICARDO 
JOAN BLONDELL 


CORTEZ, 


A First National & 
Vitaphone Hit! 
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Should A Business Girl 
Win Success By Love 





(Advance Reader) 

Is it fair for a woman to use the 
power of her femininity in business? 
This is one of the interesting prob- 
lems in the First National’s story 
of modern business and love, “Big 
Business Girl,’ starring Loretta 
Young, which comes to the ...... 
sheatre =... next. William A. 


Seiter directed, while the support- 
ing cast includes Frank Albertson, 
Ricardo Cortez, Frank Darion, Joan 
Blondell, Dorothy Christy, Mickey 
Bennett, Nancy Dover, Oscar Apfel 
and Virginia Sale. 


Ticking Watch Sounds 
Like Exploding Bomb 


(Current Reader) 


Recording of the sound of a tick- 
ing watch which insisted on sound- 
ing like an exploding bomb was 
just one of the little troubles en- 
countered at First National during 
the filming of Loretta Young’s star- 
ring vehicle, “Big Business Girl,” 
which is now running at the ...... 
Theatre. Others in the cast are 
Frank Albertson, Ricardo Cortez, 
Joan Blondell, Dorothy Christy, 
Frank Darion, Mickey Bennett, 
Nancy Dover, Oscar Apfel and Vir- 
ginia Sale. William A. Seiter di- 
rected. 





CAd CH EINES 


IT ISN’T HER TYPING, 


* 


* 


IT’S HER SPEED. 


* 


SHE IS HIRED ON FACE VALUE. 


* 


* 


* 


FIGURES DON’T LIE, HERS PROMISES MUCH. 


* 


* * 


SHE KEEPS HER JOB BY KEEPING KISSABLE. 


* 


* * 


SHE HAS A HEAD FOR FIGURES, HER BOSS HAS 


AN EYE FOR THEM. 
Ht 


* * 


SHE TAKES DICTATION FROM EVERYONE BUT 


HER HUSBAND. 
* 





* * 


SHE MAKES BUSINESS A PLEASURE AND GETS. 


AWAY WITH “IT.” 
x 








* * 


HER BOSS WANTS TO BE HER HUSBAND, HER 
HUSBAND WANTS TO BE HER BOSS, WHICH WINS? 


* 








* * 


BRAINS OR BEAUTY—WHICH DOES THE BIG 


BUSINESS GIRL NEED? 
* 








* * 


DOES SUCCESS AS A _ BIG BUSINESS ' GIRL 
SPELL FAILURE AS A WIFE? 










Page Seven 


HERE'S A WOMAN'S _ PICTURE! 





YOUNG SOPHISTICATE OF SCREEN 
GIVES SOME REFRESHING VIEWS 
OF LIFE TO HOLLYWOOD FRIEND 


Lively Star of “Big Business Girl,” at Theatre, Talks 
Of Style Slimness and Ambition 





(Star Feature) 


Loretta Young, featured in “Big Business Girl,” the First 
National picture now at the Theatre, likes to speak 
about “those early days’—she is now eighteen—when she 
and her two sisters lived under the same roof. Her sisters, 
Polly Ann Young and Sally Blane, are older than she, and 
dancing was their big amusement. 

The beautiful trio were in steady demand for dates. There 
was always a mad scramble at their home from 6:30 on. The 
first girl home took the pick of evening gowns, slippers or 


wraps. The first girl dressed was 
always the best dressed. You can 
imagine what happened when they 
all arrived home at the same time. 
It was always good fun, and dress- 
ing proceeded amid great commo- 
tion. It’s no wonder that Holly- 
wood couldn’t tell one sister from 
another in those days, they looked 
and dressed so much alike. 

Loretta wasn’t a girl who grew 
up as most girls do. She was a 
little girl, and, suddenly, like Top- 
sy, she was a grown-up. Her child- 
hood was different, too. She work- 
ed in pictures when very small, then 
went to school. Suddenly at the age 
of thirteen she was dancing and 
being taken for seventeen. 

“I never read any of the so-called 
juvenile books. I plunged right in- 
to grown-up ones,” said Loretto, a 
bit wistfully, “and every once in a 
while I go back and read one of 
the books I should have read years 
ago.” 

“What do you do,” I said, “to 
keep that figure that any girl in the 
world would give a million dollars 
to possess?” 

“I don’t do a thing. I eat all 
I want, of anything I want, when- 
ever I want it. And I weigh one 
hundred and seven. I don’t really 
have to exercise, either. But I do 

“to keep healthy—mostly horseback 
riding and dancing.” 

And where is all this leading the 
screen’s youngest  sophisticate? 
Well, she confesses that she doesn’t 
think far into the future because the 
future will take care of itself. If 
ever anything happens to take her 
from the screen she won’t have to 
work in an office. She’s been draw- 
ing a large salary for a year and 
a half and saved a good portion 
of it. 

She is beautiful, successful and 
talented, and there is something 
about her personality which makes 
people instinctively like her whether 
on or off the screen. 

“My ambition,” she says, “is to 
become financially independent so 
that I can do exactly what I want 


They make “Big Business 
Girl” as human as your 
next door neighbor. 


Loretta 


YOUNG 





= do, when oe to do - So 

can travel and indulge my whims.” 

She is well on the way to the real- FRANK 

ization of her ambition. ALBERTS ON 
RICARDO 


Loretta Young Has 
Genius For Clothes 


(Current Story) 


Loretta Young, who plays the 
title role in “Big Business Girl” the 
First National picture now at the 
eee ae Theatre is not only one of 
the film capital’s most beautiful 
stars, but one of the arbiters of 
style. 

Her clothes are so well chosen 
and so swankily worn that she is 
under the approving eye of dow- 
agers, debs and sub-debs whenever 
she decides to take a walk, or a ride 
either, for that matter. Simplicity 
‘is the keynote of her success in style 
and on the screen.” Big Business 
Girl” includes Frank Albertson, 
Ricardo Cortez, Joan Blondell, Dor- 
othy Christy, Virginia Sale, Oscar 
Apfel, Nancy Dover, Mickey Ben- 
nett and Bobby Gordon. William 
A. Seiter directed. 


CORTEZ 
JOAN BLONDELL 





But Who Doesn’t? 


(Current Reader) 


Loretta Young, who is starred in 
“Big Business Girl,” the First Na- 
tional picture now at the.......... 
Theatre, is fond of fast automobiles, 
and has been with her husband 
Grant Withers, when he lowered 
several non-stop records in amateur 
runs in California. Miss Young is 
supported in “Big Business Girl” by 
Frank Albertson, Ricardo Cortez, 
Joan Blondell, Dorothy Christy and 
others. William A. Seiter directed. 
“Big Business Girl” is Miss Young’s 
most delightful characterization. 
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Oscar Apfel Seen In 


“Big Business Girl” 


(Biography as of March 1, 1931) 

Oscar Apfel was born in Cleve- 
land, Ohio, where he attended the 
local schools and was active in high 
school dramatics and on the ama- 
teur stage. This work led to his 
first professional engagement on the 
Cleveland stage in 1900. He then 
went to New York and played on 
Broadway for eleven years. 

Mr. Apfel first went into pictures 
with the old Edison company in 
1911 and thus lays claim to being 
one of the real pioneers of the 
screen. Since that time he has re- 
turned to the stage in a few pro- 
ductions staged in Los Angeles. 





His recent pictures include “Big | Love,” “The Virtuous 
to| “Abraham Lincoln. 


Business. Girl,” “The Right 
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IT FROM A 


GIRL WHO KNOWS 


It’s not your stenography 
it’s your SPEED that 


makes a successful 


“BIG 
BUSINESS 
GIRL” 


A First National & Vitaphone Picture 





HOW TO BECOME A 
“BIG BUSINESS GIRL” 


Always say “Good morning” 
to the boss’s wife and “Good 
night” to the boss. 


Don’t take anything except 
his dictation seriously. 


Remember, the biggest con- 
tracts are signed between a 
fox trot and a waltz. 


Show the boss your under- 
standing. He’ll appreciate the 
relief on his eyes. 


After 5 P. M. it’s YOUR 


Business. 











Loretta Likes Speed |Loretta Young Wins |“Big Business Girl” 


In Beauty Contest} At Age Of Eighteen 





(Current Reader) 


Loretta Young, who is now ap- 
peariip et thes os, Theatre in 
“Big Business Girl,” the First Na- 
tional comedy-drama of young love, 
was recently the winner in a na- 
tionwide beauty contest. Featured 
in the cast of “Big Business Girl” 
are Frank Albertson, Ricardo Cor- 
tez, Dorothy Christy, Joan Blondell, 
Virginia Sale, Mickey Bennett, Bob- 
by Gordon, Nancy Dover and Os- 
car Apfel. William A. Seiter di- 
rected. 





sin” 224! Joan Blondell Pleases 


As A Co-Respondent 


In “Big Business Girl” 





(Current Story) 


The fact that there is only one 
way for those not rolling in wealth 
to secure a divorce in some states 
has been made the basis of one of 
the hilarious sequences in “Big 
Business Girl,’ in which Loretta 
Young stars for First National, now 
at thes 5 Theatre. 

Although collusion in securing di- 
vorce evidence is illegal, there has 
grown up the lucrative business of 
the professional co-respondent. 


The co-respondent is usually a 
woman of high morals so far as men 
are concerned, who, for a consid- 
eration, will agree to sit in a hotel 
room with a man while detectives 
break in to witness the fact that the 
husband has been found in another 
woman’s company. 

The professional co-respondent is 
almost never called into court as a 
witness and may enjoy a high and 
prudish reputation with her friends, 
provided they aren’t aware of the 
nature of her calling. A good pro- 
fessional should average a case a 
week, at several hundred dollars 
each. Joan Blondell amusingly 
plays this important role in “Big 
Business Girl.” 

Supporting Miss Young in “Big 
Business Girl,” which William A. 
Seiter is directing, are Frank Al- 
bertson, Ricardo Cortez, Joan Blon- 
dell, Dorothy Christy, Nancy Do- 
ver, J. C. Nugent and Virginia Sale. 





Einstein Theory Of 
Time And Space Is 
Exploded By Star 


(Current Story) 


Loretta Young claims that her 
theory of dialogue-memorizing may 
be said to disprove the Einstein 
theory. 

_ Miss Young, star in First Na- 
tional Pictures, who appears in “Big 
Business Girl,” now at the ...... 
Theatre, says that her theory is 
based on experience and that it 
starts with the promise that the first 
hundred words are the easiest. 


“The second hundred words,” de- 
clares Miss Young, “or the mem- 
orizing of two hundred words of 
dialogue at one time, is four times 
as difficult as doing one hundred 
words. Three hundred words are 
eight times as hard to learn as one 
hundred words, that is, it takes 
eight times as long on the average 
to become letter perfect. 

“Time and space,” Miss Young 
avers, with a twinkle, “may be the 
same thing according to Einstein’s 
theory, but they most certainly are 
not so in acting, where they are 
quite separate but equally impor- 
tant. The words must be properly 
timed, with the proper pauses and 
inflections for dramatic effect and 
at the same time one must employ 





Loretta Young, star of “Big Busi-| space for the purpose of moving 
ness Girl,’ the First National com-|during the scenes and executing 
edy-drama of young love, now at| gestures.” 


ther s45. Theatre, is but eighteen 
years. A year ago she startled the 
country by an airplane elopement 
from Hollywood with Grant With- 
ers. The youngsters were married 
in Yuma, Arizona. Miss Young is 
delightful as the modern girl who is 
undecided between love and a busi- 
ness career. Frank Albertson, Ri- 
cardo Cortez, Joan Blondell and 
Dorothy Christy are featured. Wil- 
liam A. Seiter directed. 
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MAKE YOUR APPEAL FEMININE! 
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r CONTRACTS : 


WERE 


S.WAK. 


She had a marriage contract she couldn’t 
live up to. Because she had to ‘Love, 
Honor and Obey” her boss to keep her 
job. The real lowdown on girls in 
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|}in “Naughty But Nice.” 














“Big Business Girl” 
Is Discovered By 


Lucky Absence 


(Advance Story) 

Loretta Young, star of First Na- 
tional’s “Big Business Girl,” under 
the direction of William A. Seiter, 
probably has one of the most un- 
usual discovery stories of any screen 
star. 

When she was five years old she 
played child roles in pictures and 
this filled her with an unquenchable 
ambition to be a screen star. The 
yen was aggravated by the fact that 
her two older sisters, Polly Ann 
Young and Sally Blane, were 
achieving success. 

Miss Young was thirteen when 
her sister Sally finished a role in 
a picture directed by Mervyn Le- 
Roy. Immediately after it was com- 
pleted she went on a vacation. Le- 
Roy needed her back for some re- 
takes and she couldn’t be reached. 
Loretta’s brother, who answered the 
telephone, told LeRoy she looked 
very much like Sally and could dou- 
ble for her. 

Loretta was sumfoned to the 
studio and LeRoy not only used 
her but introduced her to Colleen 
Moore, who gave her a small role 
As a re- 
sult First National officials gave 
Miss Young a long term contract, 
and she has climbed to stardom 
through her own ability. 

The supporting cast in “Big Busi- 
ness Girl’ includes Frank Albert- 
son, Ricardo Cortez, Joan Blondell, 
Dorothy Christy, Nancy Dover, J. 
C. Nugent and Virginia Sale. It 
comes to the Theatre 
next. 


Embattled Blondes 
Defy Statement Of 
Brunette-Defender 








Director of “Big Business Girl,” 
Now at Theatre, Praises 
Brunette Acumen 





(Advance Story) 





HER BOSS WANTS TO BE HER HUSBAND 
HER HUSBAND WANTS TO BE HER BOSS 
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Ricardo Cortez, wants to marry Loretta Young, while her husband Frank 


Albertson—refuses to listen to her explanation. 
First National picture, now at the..... 


In “Big Business Girl’? the 


eae traie ee eee ae Theatre. 








Venus of Venus, Texas 
In “Big Business Girl”’ 





(Biography as of March 1, 1931) 

Nancy Dover was born in Venus, 
Texas, and was educated in the lo- 
cal schools. She studied dancing in 
Venus and went on the stage there, 
where she became a local favorite. 
But such fame did not satisfy her, 
so she went to Hollywood, arriving 
there a total stranger. 

She entered a dancing school in 
Hollywood and as a result was put 
in two musical shows in Los An- 
geles staged by her dancing mas- 
ter. They were “Sunny” and “The 
Connecticut Yankee.” 

Following this she was given a 


When William A. Seiter, who di-| contract to appear in screen come- 


rected Loretta Young in her First 


dies, and after a series of those 


National starring vehicle, “Big Busi-| Played in “Scandal,” with Laura La 


ness Girl,” which comes to the .... 
-Pheatre2= next, made the state- 
ment that brunettes make better 
business girls than blondes, he ex- 
pected to find some people who 
didn’t agree with him. But he did 
not count on the nationwide pro- 
test from blondes, which greeted the 
publication of his opinion. 

“IT never thought there were so 
many blondes in the world,” said 
Seiter, poring over a stack of fan 
mail. “It seems to me that every 
blonde in the country must have 
read my statement. But I still 
maintain that brunettes are better 
business women. 

“Even my wife, Laura La Plante, 
who is as blonde as they come, ad- 
mits that she is no business woman. 
But, of course, I must except the 
artificial blonde from my statement. 
You can’t change a person’s char- 
acter by making use of colored nail 
enamel, so why should a change of 
the color of the hair have any deep- 
er effect than just a change of ap- 
pearance? 

“My statement is this: Natural 
brunettes are better business girls 
as a general rule, than natural 
blondes. That’s one reason why 
Loretta Young is cast in the title 
role of ‘Big Business Girl’.” 

Supporting Miss Young are Frank 
Albertson, Ricardo Cortez, Joan 
Blondell, Frank Darion, Dorothy 
Christy, Nancy Dover, Oscar Apfel 
and Virginia Sale. The picture will 
be extremely interesting to all busi- 
ness girls, whether blonde or bru- 
nette, 


Talkies Shelved Fewer 
Directors Than Stars 





(Current Reader) 


Directors had less trouble surviv- 
ing the Vitaphone revolution of mo- 
tion pictures than stars, although 
many of them dropped from the 
front rank, according to William A. 
Seiter, director of “Big Business 
Girl,” starring Loretta Young for 
First National, now at the 
Theatre. The supporting cast in- 
cludes Frank Albertson, Ricardo 
Cortel, Joan Blondell, Dorothy 
Christy, Mickey Bennett, Nancy 
Dover, Frank Darion, Oscar Apfel 
and Virginia Sale. 


Plante, and “Dynamite” for Cecil 
de Mille. 

Then she returned to comedies 
temporarily and followed that with 
the leading role on the Los Angeles 
stage in “June Moon,” presented 
by Sam Harris. She then secured 
a role in “Cimarron” and followed 
that with “Big Business Girl’ for 
First National. 


Ricardo Cortez In 
“Big Business Girl” 


(Biography as of March 1, 1931) 

Ricardo Cortez, who plays the 
part of the big business man in 
“Big Business Girl,” the First Na- 
tional picture now at the 
Theatre, came to New York from 
Vienna with his parents when three 
years old. His first job was in a 
brokerage office. He spent some 
years on the legitimate stage and 
then entered pictures. 

His first cinma part was secured 
by accident, when an exscutive,mis- 
taking the name of a player he had 
wanted, sent for Cortez. He won 
the part on his own, and afterward 
appeared in many silent pictures. 
His fine speaking voice aided his 
success in the talkies. 

Among his pictures are 
Phantom in the House,” 
Zeppelin,” “Montana Moon,” “Her 
Man-and, “iheit?? 


Mr. Cortez is six feet one inch 
tall, weighs one hundred and seven- 
ty-five pounds and has black eyes 
and brown hair. His favorite sports 
are horseback riding and polo. 


















ATHREE _ 
TELEPHONE GIRL 


“Buy me another 
thousand shares at 
the market.” 

‘Mr. Clayton,call your 
department heads for 
a meeting in my office } 
in an hour.” 

“Yes, dear, of course 
I still love you.” 


FRANK ALBERTSON 
RICARDO CORTEZ 
JOAN BLONDELL 


A First National Vitaphone 
Production ¢ Directed by 
WM. SEITER 


Cut No. 7 





















Cut 40c, Mat 10c 


Page Nine 


LORETTA YOUNG IS GRAND— 








Gowns And Gewgaws 
Do Cycles, Says Star 
Of “Big Business Girl’’ 


Loretta Young, Featured in First 
National Play at The- 
atre, Speaks Her Mind 





(Advance Story) 

The return to popularity of the 
home decorations of the gay ’90’s 
is due almost entirely to motion pic- 
tures, in the opinion of Loretta 
Young, star of First National’s “Big 
Business Girl,” a story of modern 
business, life and love, which comes 
to the Theatre next. 

“Just as women’s clothes travel 
in cycles of style, so do home deco- 
rations,” Miss Young declared. “At 
the present short skirts are very 
much out of style and the new 
clothes are returning in general con- 
tour to that of a generation ago. 
But surely women will never again 
wear so many clothes. 

“Dresden China figurines, which 
were very popular in home decora- 
tions about the time of the turn of 
the century, have come back with 
renewed force. No home is com- 
plete without them. And if they 
are genuine antiques they are Just 
so much more the thing. 

“The collection of china figurines 
used to dress the sets of ‘Big Busi- 
ness Girl’ aroused my envy, they 
were so interesting. And all of them 
had an intriguing history, having 
been purchased from the estates of 
California pioneers. I purchased 
several as soon as we finished with 


those sets.” 

William A. Seiter directed “Big 
Business Girl,’ with a supporting 
cast including Frank Albertson, 
Ricardo Cortez, Joan  Blondell, 
Frank Darion, Dorothy Christy, 
Mickey Bennett, Nancy Dover,-Os- 
car Apfel and Virginia Sale. 


DIRECTOR OF “BIG 
BUSINESS GIRL” 
IS LIKE THIS 


(Current Story) 

William A. Seiter, who directed 
Loretta Young in her latest starring 
vehicle, “Big Business Girl,’ now 
ae the... 33 Theatre is one of the 
most interesting figures in the film 
capital. He has a number of rec- 
ords to his credit for various lines 
of achievement. 

Mr. Seiter holds the record for 
never having directed a picture that 
starred a male actor. He never 
worked on less than two productions 
at a time, and once he worked on 
four. Two were in various stages 
of completion in the cutting room, 
one he was actually directing on the 
sound stage, and another was being 
prepared for shooting on an ad- 
joining set. 

Seiter claims that this does not 
tend to lessen the chances for a 
good picture to emerge from his 
energetic guidance. 

While he does believe that de- 
liberate care and thoughtfulness aid 
the quality of a picture immensely, 
it is his theory that the planning 
should take place in the conference 
rooms before shooting commences 
instead of on the set, where a min- 
ute wasted means heavy expense. 

A vindication of his theory is 


shown in the fact that he was in- 
cluded in the industry’s first ten di- 
rectors last year for “the artistic 
quality and general excellence of his 
pictures.” 

“To work on a Seiter set” is a 
phrase Hollywood uses to depict the 
ideal for the player. 


‘Big Business GirlEnds 
Successful Run Today 


“Big Business Girl,” the First Na- 
tional romance of young love and 
business, starring Loretta Young, 
which has had such a successful run 
Btort ne Theatre, has its last 
two performances today. Don’t 
miss it. 
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$10 a week for 
her brains— 


$50 a week for 
her beauty— 


She she 
teases, she flirts her 
way into big busi- 


ness, 


vamps, 


Here’s a 


Steno with real 


speed! 
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BUT WHAT HAVE TOM THUMB 
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COURSES TO DO WITH GOLF? 


Loretta Young, Star of “Big Business Girl,” First 


National Picture Now at 


Ba Theatre, Gives 


Her Reasons for Liking the Real Game 


(Short Feature) 


The recent popularity of the game 
called miniature golf and Tom 
Thumb: golf called forth Miss 
Young’s statement. She is only one 
of many golfers who insist that the 
new craze has little if anything to 
do with the game of golf. 

“Golf,” continues Miss Young, “is 
essentially an outdoor game. Its 
value for relaxation and health con- 
sists in getting the player out into 
the open air and making him take 
exercise. The exercise is only partly 
in hitting the ball; its most benefi- 
cial quality is the miles of walking 
it necessitates. On the miniature 
course the player—I won’t call him 
a golfer—gets so little walking that 
it is negligible. He gets none of 
the powerful swings with the clubs 
that exercise every muscle in the 
body. In comparison with real golf 
it is almost a parlor game. The 
player of ping-pong gets more ex- 
ercise than does the player of Tom 
Thumb golf. 

“T do not say that miniature golf 
is not a fascinating game, for it has 
proved that it is with a large pro- 
portion of the public. My conten- 
tion is that it should not be called 
golf. It is a social game for those 
who do not have an opportunity to 
get out on a real green and partici- 
pate in the pleasure and benefits of 
one of the most absorbing outdoor 
games in the world. In that respect 
indoor golf has its advantages; it 
gives a mild, gentle form of exer- 
cise, frees the mind from the cares 
of business. It gives a certain 
amount of relaxation. 

“But to compare it with golf and 
call it by the same name arouses 
lively protest from those who know 


and play the noble game of golf. 
Real golf is prescribed by physicians 
for the sickly and ailing because it 
gets them out into the open air, 
trudging miles, affording the mus- 
cles of the entire body a stimulating 
but not too vigorous exercise. It 
is one of the most health-giving, 
health-restoring sports in the world. 
Miniature or Tom Thumb golf 
should find a name that has nothing 
in common with the word ‘golf’ and 
what it signifies.” 

“I do not say that miniature golf 
is not a fascinating game, for it has 
proved that it is with a large pro- 
portion of the public. My conten- 
tion is that it should not be called 
golf. It is a social game for those 
who do not have an opportunity to 
get out on a real green and partici- 
pate in the pleasure and benefits of 


one of the most absorbing outdoor 


games in the world. In that respect 
indoor golf has its advantages; it 
gives a mild, gentle form of exercise, 
frees the mind from the cares of 
business. It gives a certain amount 
of relaxation. 

“But to compare it with golf and 
call it by. the same name arouses 
lively protest from those who know 
and play the noble game of golf. 
Real golf is prescribed by physicians 
for the sickly and ailing because it 
gets them out into the open air, 
trudging miles, affording the mus- 
cles of the entire body a stimulating 
but not too vigorous exercise. It 
is one of. the most health-giving, 
health-restoring sports in the world. 
Miniature or Tom Thumb golf 
should find a name that has nothing 
in common with the word ‘golf’ and 
what it signifies.” 






It’s Great! 


You’ve met her 
during rush hour. 
Now see her dur- 
ing play _ hour. 
Loretta Young 
makes Big Busi- 
ness Girl as hu- 
man as your next 


door neighbor. 







TOMORROW 








Wage Earners Will Rave 
Over “Big Business Girl” 





(Advance Reader) 

“Big Business Girl,” the First Na- 
tional picture, featuring Loretta 
Young, will thrill everyone who 
works for a living. More than 45,- 
000,000 men in the United States 
draw salaries from business, while 
the feminine total reaches 10,000,- 
000. William A. Seiter directed 
“Big Business Girl,” while the sup- 
porting cast includes Frank Albert- 
son, Ricardo Cortez, Joan Blondell, 
Dorothy Christy, Frank Darion, 


Mickey Bennett, Nancy Dover, Os- 
car Apfel and Virginia Sale. 


Masculine Lead In 
“Big Business Girl” 


Wins By Pluck 


(Biography as of March 1, 1931) 
_ Frank Albertson is of Irish-Dan- 
ish stock and even while he was 
attending high school had a desire 
to enter motion pictures. 





He went to Hollywood after com- 
pleting his schooling and started in 
by working extra. This experience 
proved uneventful except for the 
fact that William A. Seiter, the di- 
rector, had him thrown off a set 
for creating too much disturbance. 

Albertson was ambitious, and was 
always applying for parts. When 
the youthful comedy, “Prep and 
Pet,” was being cast he was given 
a good role on the strength of a 
a had done in “Win That 

irl’ 


His natural personality quickly 
won him juvenile leads and he has 
recently appeared in such produc- 
tions as “Blue Skies,” “Salute,” 
“Men Without Women,” “Son of 
the Gods,” “Wild Company,” “So 
This Is London,” and “Big Busi- 
ness Girl.” 


Frank’s favorite actress is Doro- 
thy Mackaill and the actor whose: 
success he hopes to emulate is Rich-. 
ard Barthelmess. 


Albertson is five feet ten and! 
weighs one hundred and forty-five 
pounds. His eyes are blue and his. 
hair brown. He was born in Fer- 
gus Falls, Minnesota, on February 
2, 1909. 


Loretta Young On 
Care Of The Hair 


(Woman’s Page) 





Loretta Young, now at the...... 
Theatre, as the star of “Big Busi- 
ness Girl,’ the First National com- 
edy drama of young love and busi- 
ness tells how she cares for her hair, 
to keep the soft fluffy loveliness that 
is one of the charms of her screen 
presence. 


“Natural blonde or golden brown 
hair is so lovely that it is heart- 
breaking to watch it darken as a 
woman grows older. Resorting to a 
bleach is unsatisfactory, therefore it: 
is wise for the golden haired girl! 
to take measures to postpone the 
darkening process for many years.. 


“A camomile tea rinse each time 
the hair is shampooed is effective. 
This will bring out all the lovely 
lights in the hair and preserve the 
natural color. Prepare the tea. just 
before the shampoo so that it will 
be ready for the rinsing. 


“Use one teaspoonful of tea to 
a quart of hot water and let it brew 
just as you would ordinary tea. 
When the hair is thoroughly washed 
and rinsed, pour the camomile tea 
over it, as the final rinsing. 

“Of course, blondes must keep 
their hair and scalp scrupulously 
clean. In most cases, the weekly 
shampoo is a necessity. 











AFTER 5°" IT’S 








Her biggest 
contracts are 
signed be- 
.  tweena waltz 

.. anda foxtrot! ¢. 


A First National & Vitaphone Hit! 
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HER BUSINESS | 





LORETTA 


YOUNG 


Ricardo Cortez 
Joan Blondel 
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PLAY HER NAME HEAVY! 










































Director Of “Big 
Business Girl,” Is 


Modern Oldtimer 


(Advance Story) 


William <A. Seiter, First Na- 
tional director who made “Big Busi- 
ness Girl” featuring Loretta Young, 
which comes to the ........ The- 
atresia next, feels that the 
revolution brought about by the 
Vitaphone did to pictures what a 
blood transfusion does to an anae- 
mic patient. 

“The real period of depression in 
the film industry was just before 
the talkies came into popularity,” 
says Mr. Seiter. ‘The business was 


stereotyped.” Seiter’s career in mo- 
oe ed A : S| S tion pictures started back in 1913, 
after he had followed Horace Greel- 

R 


Loretta Young Has 
Good Word For The 


Maligned Reviewer 


“Big Business Girl?’ 
Learns That Silver 
Is Film By-Product 


(Advance Story) 

Every motion picture studio re- 
claims huge quantities of silver from 
waste film in the course of a year, 
according to Loretta Young, star 
of First National’s “Big Business 
| Girl,” a .thrilling story of modern 
love and business, which comes to 
Pe Aheatre #4053 next. 


“Silver is one of the by-products 


of motion picture making, the same 
as coke is a by-product of artificial 
gas manufacturing, you know,” says 
the wide awake young lady, who 
is never more happy than when get- 


LORETTA YOUNG 
as 
“Mac” 














(Current Story) 


Loretta Young, who is starred in 
“Big Business Girl,” the First Na- 
tional picture now at the ........ 
Theatre, reads as many reviews as 
possible, believing that she gains 
much help by so doing. 

“T have learned to know the vari- 
ous types of critic,’ says Miss 
Young. “There are the ones who 
simply express their own views. 
Readers soon get to know what to 
expect from them. Then there are 
those who sublimate their own per- 


sonality, and are honest enough to 9 ey’s advice about going West. He eg ce ee e 
: . . arrived in Hollywood with several 5 ; o ©. FIapons © 
give the audience reaction. There 5 = AU Pm ae phased aclles “which We chew motion picture film consist largely 
are also the kidders who never miss bd : of silver nitrate. This is too valu- 


: 2 ae a et with the greatest ease for an auto 
an opportunity of smart-cracking SEE See oe NEF and other luxuries, and then went 


about a picture. SUCCESSEUL AS A broke and slept in the garage which 


“Ihave received many valuable BI G once had housed his four-cylinder 


able to waste, so all superfluous 
film exposed during the making of 
a picture is chemically treated, the 
gelatine washed off, and the silver 
precipitated and taken off and sold. 

































































“IT am told that a recent ship- 
ment of precipitated silver brought 
more than $1000 to First National 
studios.” 


“Big Business Girl’ was directed 
by William A. Seiter, with a sup- 
Cut No. 33 Cut 15c, Mat Sc porting cast including Frank Al- 
bertson, Ricardo Cortez, Joan Blon- 
dell, Frank Darion, Mickey Ben- 
nett, Dorothy Christy, Nancy Do- 
ver, Oscar Apfel and Virginia Sale. 





Loretta Young as the heroine of “Big 
Business Girl,’ the First National Picture, 
Now at the...ccccccceses T heatre. 


He and several others got to- 
have been able to correct faults gether later and inaugurated the job 
which neither my director nor my- 
of gold at the rainbow’s end. He 
laughed when a friend told him to 
Joan Blondell, Dorothy Christy, the leading directors of talking pic- 
Nancy Dover, J. C. Nugent and LORETTA tures and receives a weekly salary 


tips from criticisms, however, and chariot. 
: of assistant cameraman and besides 
self realized until we saw them in 
His first real job in the movies as 
are improving.” 
a week he thought it was the pot 
Frank Albertson i i 
ae eiCare -Wortee, ask for $500. Today he is one of 
Virginia Sale. William A. Seiter in four figures. 
directed. y '@) U N G 
bertson, Ricardo Cortez, Joan Blon- 








“Big Business Girl” | jetta Loved 
Star Is Movie Fan By Wide World 


(Advance Story) She Hasn't Seen 


Loretta Young, First National 
star, is an ardent movie fan. Be- 
tween shots on the set at Warner (Current Story) 
Brothers-First National Studios,} Although she has been in every 
where she made “Big Business Girl” | remote place in the world on_ the 
under the direction of William A.|screen, Loretta Young, star of First 
Seiter, she spent much of her time! National’s Vitaphone production, 
reading film magazines. Miss|“Big Business Girl,” now at the 
Young follows not only the leading|...... Theatre, has actually seen 
ones, but subscribes for many ob-| very little of the world. 
scure publications from the United] As a matter of fact, she has never 
States, Canada, Australia, England| been out of the United States and 
and France. never east of Denver, Colorado. She 

She never misses a motion picture} was born in Salt Lake City, Utah, 
and keeps a clipping book into|and in her eighteen years has made 
which she pastes every item about|but one long trip, that being to 
herself as well as reviews of her| Denver. 


pictures. William A. Seiter directed “Big 
In “Big Business Girl,” which| Business Girl,’ with a supporting 

comes to the ...... ‘Theatre: .. -. cast including Frank Albertson, Ri- 

next, she is supported by Frank Al-|cardo Cortez, Joan Blondell, Doro- 

bertson, Ricardo Cortez, Joan Blon-|thy Christy and Virginia Sale. 

dell, Dorothy Christy, Nancy Do- Le Business Girl’ is the story 

ver, J. C. Nugent and Virginia Sale.!of a modern girl in business. 





acting, Seiter found time to do a 

print. We naturally like favorable 
a director netted him $75 a week 

The cast supporting Miss Young 
Supporting Loretta Young in 
TELLS. dell, Dorothy Christy, Nancy Do- 


bit of writing and finally directing. 
reviews, for they indicate that we 
and when he went to Ince at $300 
in “Big Business Girl,” includes 
“Big Business Girl’ are Frank Al- 
@ ° oe 
Star Twinkles ALL ver, Virginia Sale and J. C. Nugent. 











Program notes about First National 
and Warner Bros. stars 
and near-stars. 


Loretta Young Talks 
Of Ways To Get Into 
Talking Picture Lot 


(Short Feature) 


Loretta Young, who is starred in 
“Big Business Girl,” the First Na- 
tional comedy-drama of young love, 
now. atthe: cs. Theatre, has some 
pretty definite ideas about getting 
into pictures though she herself got 
in by a lucky chance. A director 
who was featuring Loretta’s sister, 
Sally Blane, called for the latter 
when she was absent, and a brother 
answered the telephone. He in- 
formed the director of the facts but 
said he has a kid sister who looked 
like Shelly, and would suit to a tee. 
Loretta went, was seen, and did suit. 


Though she was but a child then, 
it was in the days of the silent pic- 
tures, and getting into the talkies 
is a different matter. Miss Young 
says: “What are the novice’s chance 
of getting into the pictures? Con- 
siderably shrunken, I should say, 
considering the new standards. Rig- 
orous training in speech and even 
in foreign languages must precede 
the movie neophyte’s entrance into 
the Hollywood studios. 

“Such is the consensus of opinion 
of the big-league movie actors and 
directors. Gone is the day, one and 
all agree, when a youth with a good 
physique, a girl with beauty or 
charm, simply entered a movie lot 
and took the place by storm. 

The Cinderella story is, none the 
less, still a possibility in Hollywood. 
Producers are on the lookout for 
stellar material. Any good authority 
on recent screen notables will point 
out to you any number of screen 
celebrities who made film history 
through beginning as unknowns. 
Only it doesn’t happen so often. 

The talkies killed the idea that 
charm and charm alone suffice to 
land a fat movie contract. Breeding 
and education are necessary; these 
must register through the voice. 

“A minority of tl> players in 
Hollywood will be chosen because 
they look and act a given part. But 
in ninety-nine cases out of a hun- 
dred the new type of player is judg- 
ed as much for the control of the 
voice as for that sort of appeal 
which has been called by any num- 
ber of names. 

“The time is past when those with 
film ambition could take a train to 
Hollywood and gamble on the 
chances of making good. A candi- 
Cut No. 23, Cut 20c, Mat Sc date for screen honors today has got 
to prepare creatively for his career 
the same as a lawyer or engineer 
does.” 








Loretta Young bas never been 
farther East than Denver—but there 


is still hope when one is eighteen. 
* * * 


Frank Fay made his stage debut 
when he was very small as the 
teddy-bear in “Babes in Toyland.” 

* * * 

George Arliss once played a sea- 
son in musical comedy and still ad- 
mits that his singing voice was not 
what it might have been. 

* * * 


Barbara Stanwyck once taught in 
Sunday School, passed through “an 
intense religious era” and wanted 
to be a missionary in China. 

* * * 


Evalyn Knapp was a favorite in 
High School and Junior College 
dramatics, then joined a stock com- 
pany, then went to New York and 
secured a role in the play “The 
Patsy.” 


Success as a 
Business Girl, 


* * 


Marian Marsh was born in Trini-|' 4 
dad, in the British West Indies, and 
one of her earliest recollection is 
being chased by alligators. 

x * * 


In his next picture, “The Mad 
Genius,” John Barrymore—of all 
things—will be club-footed. Barry- 
more’s yen for weird make-up and 
uncomfortable trappings for pictures 
indicates a Lon Chaney complex. 

* * + 

Douglas Fairbanks, Jr., has the 
swellest dressing room on the coast 
—except his wife’s which he had 
made for her. Both have all the 
comforts of home, with all sorts of 
trick hiding places, an ice box, steam 
room, etc. 


Failure as 


a Wife! 


— BIG 
BUSINESS 
GIRL ; 


A merger of 
brains and beauty 


with . 
LORETTA YOUNG Make it 


RICARDO CORTEZ YOUR 
JOAN BLONDELL business and pleasure 


i kl 
Frank Albertson to see it at the B’klyn 


A First National a STR AND 
& Vitaphone Hit! 












POP. 
PRICES 
















* * 


Dorothy Mackaill has had the 
same hair dresser for five years. 
* * * 


Joe E. Brown would rather be a 
professional baseball player than a 
comedian on the stage or screen. He 
was in the big leagues once, but 
only warmed the bench. He has 
his own baseball team at Warner- 
First National Studios and plays 
every Sunday. 

* * = 

David Manners is related on his 
mother’s side to the Duke of Rut- 
land and Lady Diana Manners. 

* eal 

Ole Olsen and Chic Johnson, the 
comics, are each building swell 
homes in Hollywood—although they 
are on the road in vaudeville eight 
months out of the year. 
















Again the biggest hit 
of the week is at the 


STRAND 


B’way at 47th St. 
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REMEMBER 


HER BOSS WANTS TO 
BE HER HUBBY! 


Site, 


EVad Mr. Jones—  —™ 
"Deli hted—I'l meet 
p you at the usual 
a Place.” 





¢ 

{ 

z vs 
4 


BIG 


You'll glory in her achieve- 
ments and laugh at her mis- 
takes. You'll cheer her chal- 
lenge to men who think they 
know all about business and 
women—and how to run them 


both! 








LORETTA 


FRANK ALBERTSON, RICARDO 
CORTEZ and JOAN BLONDELL 
A First National & Vitaphone Picture 


Cut No. 


“OFFICE WIFE ?— 


with 
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YOUNG 


HER HUBBY WANTS 
TO BE HER BOSS! 


‘So sorry Hubby | : 
me dear-but lhavea 
‘conference —I|l be de- 


tained al the office 
en till late. 





NESS GIRL 





Begins Tomorrow 


APOLLO 


Main and Market Streets 











HOW ORDER IS ACHIEVED OUT OF 
THE APPARENT CHAOS BEHIND THE 
SCENES OF MODERN TALKIES SET 


Cameraman of “Big Business Girl,” First National 
Picture, Featuring Loretta Young, Now at 
Theatre, Explains Complex 


Screen Mechanism 


(Short Feature) 


Of all chaotic sights to the uninitiated a motion picture set 
probably ranks highest. To one not knowing what things are 
for, there could be no greater apparent confusion than a sound 
stage when a motion picture is being made. But to the pic- 
ture-wise a set is really an efficient spot where everything 
is placed for the purpose of speeding up production in some 
way, by putting the various implements of the trade near at 
hand or in some way saving steps and time. 

The set of “Big Business Girl,” the interesting First Na- 


tional icture, starrin Loretta |S ee ee ee 
Vous: conate to the ~ _.. The-| Perfectly matched in the long shot 
Sie. Sin next, which tells the|°f the same action. 


romance of business, representing a 
business office, may have looked in- 
efficient, but Director William A. 


The floor is covered with pulp 
carpets, so that inadvertent foot- 


steps may not spoil a scene. A 
maze of rubber-covered cables, one 
to-each light, to the camera motors, 
to the microphones, furnishes the 
necessary electricity. They lie 
around in a greater mixup than a 
nest of snakes or the water hose 
at a general alarm fire, but they all 
converge at a general switch where 
an electrician has them under per- 
fect control. 


There are two switches, a light 
switch and a camera and sound one. 
The camera and sound switch is a 
table with three. lights and is con- 
nected with the recording room. 
When the scene is ready to be 
filmed the microphone is turned on. 
Then the electric motor which runs 
the camera is put in action. A 
green light flashes its warning for 
silence. Then a red light flashes 
on, indicating that the camera and 
the recording machine have attained 
the standard speed. The switchman 
clicks a button as a signal to the 
players to start the scene and the 
scene is filmed. 


Off to one side is a huge sound- 
proof box with a plate glass win- 
dow. Inside this the sound moni- 
tor listens to the recording of the 
players’ voices and adjusts the vol- 
ume to suit. 





Seiter was going ahead shooting a 
close scene of Ricardo Cortez dic- 
tating a letter to Miss Young. 


Everyone knows what appears on 
the screen—nothing is out of place 
—but behind the scenes it is dif- 
ferent. The first thing to greet the 
eye are the cameras, usually three 
of them—one to follow the whole 
action, and the others to follow the 
action of one of the principal char- 
acters. 


The set is lined with incandes- 
cent lights like big searchlights, on 
both sides of the camera, yet out 
of camera range. Overhead on a 
scaffolding are yet more lights. The 
heat from them becomes intense as 
they warm the blood of the play- 
ers and after long and continuous 
work perspiration stands out on the 
face and must be powdered away. 


Sitting in front of the center cam- 
era which shoots over his head is 
the director in a folding camp chair. 
Everything must suit him or it must 
be shot over again. Near him sits 
the script girl. She takes down in 
shorthand a complete description of 
every scene and a transcript of the 
dialogue. She must note all details 
such as the location of articles on 
a paper, which hand the man car- 
rieshis hat in—so that it can be 
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BAL Yh 
SEES 
... it was ‘Office 
Wife.’’ Now she’s 


known as— 


‘BIG 
BUSINESS 
GIRL 


with 


LORETTA YOUNG 


As the ot who found that slim ankles 
could carry one to success. 


ANK ALBERTSON 
CARDO CORTEZ 
AN BLONDELL 


A First National Vitaphone Production 
Directed by Wm. SEITER 
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Platforms on which lights and 
cameras are sometimes placed stand 
neglected in the background await- 
ing their turn. ‘There is a full- 
length mirror wit hlights around the 
edges for the players to make a 
last minute adjustment of makeup. 
There are several portable dressing 
rooms about ten by twelve feet 
square for the leading players to 
rest in between shots or to refresh 
their makeup. Small boxes like a 
Pullman porter’s step lie around. 
The cameraman uses different 
heights to reach his camera, so he 
can keep his figures in the center 
of the screen. 


Twenty lights are in use on the 
floor and an equal number are stand- 
ing in the background for use on 
larger shots. A large box contains 
new bulbs of varying candlepower 
in case some burn out. 


Several perambulators lie around. 
They are used to carry the cameras 
when the camera follows a player 
in his action. One microphone 
mounted on the end of a long arm 
hangs over the player’s head. Sev- 
eral other microphones are not be- 
ing used. They are for the longer 
shots when more area is covered by 
the camera’s lens. 


There is a “grips” box filled with 
black shields of different sizes and 
shapes which are placed around the 
camera to keep any direct light from 
striking the lens and spoiling a shot. 
The electricians have a box in which 
they keep different diffusers of 
opaque glass and oiled silk to place 
in front of a light to soften it and 
cut down its power. 


There is a small dressing-table 
for the hairdresser and a makeup 
box for the makeup man. The still 
photographer’s camera reposes at 
rest until after the shot, when the 
players pose for a still picture. The 
minimum crew which can be used 
on such a set with two or three 
principals working consists of thir- 
ty-five people. At times during the 
making of “Big Business Girl” as 
many as one hundred players and 
extras and a crew of technicians 
of one hundred and twenty were 
used at one time. 


Supporting Loretta Young in this 
picture are Frank Albertson, Ri- 
cardo Cortez, Joan Blondell, Frank 
Darion, Dorothy Christy, Nancy 
Dover, Oscar Apfel, Mickey Ben- 
nett and Virginia Sale. 


Former Ziegfeld 
Beauty Seen In 
“Big Business Girl’’ 


(Biography as of March 1, 1931) 
Dorothy Christy was born in 
Reading, Pa., and went to high 
school there. She completed her 
schooling at the Beechwood Fin- 

ishing School near Philadelphia. 





While visiting her sister in Holly- 
wood she met and married Hal 
Christy, a title-writer and now a 
song-writer. When her husband 
went East to write for a musical 
show, Dorothy accompanied him 
and studied singing under Albert 
Jeanette. 


Deciding to try her fate, she se- 
cured a job with Ziegfeld as a show 
girl, and on the strength of that 
talked herself into a contract with 
Schwab and Mandel, giving up the 
first job before she had reported to 
work. She secured a release from 
this contract several years later to 
go into talking pictures. 


She has been in pictures a year 
and has had roles in the following 
pictures: “So This Is London,” 
“Playboy of Paris,” “Big Money,” 
“Extravagance,” “She Got What 
She Wanted,” “Caught Cheating,” 
“Parlor, Bedroom and Bath,” ‘“Par- 
ty Husband” and “Re dHot Sin- 
ners.” 


Kick-Out As Extra 
Come-Back As Star 


“Fire that noisy extra off the 
set’’ was the order given by Wil- 
liam A. Seiter, First National di- 
rector, three years ago, when 
one of his mob players insisted 
on shouting around the set of 
“Happiness Ahead,” which star- 
red Colleen Moore. So the ex- 
tra was fired off the set and got 


no more work in that produc- 
tion. 


But today he is leading man 
for Loretta Young in “Big Busi- 
ness Girl,’ which the same Wil- 
liam A. Seiter directed. The ex- 
tra who climbed the ladder to 
success is Frank Albertson, one 
of the screen’s most popular 
juveniles. 


“Big Business 
playing at the 
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THIS ONE'S TWICE AS GOOD! 


Loretta Young Makes A Big Bence Gat 


Exercising Fun 





PROGRAM PORTRAITS of the STARS 


































(Woman’s Page) 





Miss Loretta Young, starred in 
“Big Business Girl,” the First Na- 
tional picture, now at the........ 
Theatre, believes that much of the 
value of exercise is lost if it is done 
without enthusiasm. She believes in 
exercising for pleasure as well as 
benefit. 


“As long as exercise is essential, 
why not make it fun? It really can 
be, you know.” Says the youthful 
screen favorite. “Personally, I am 
not at all in favor of routine gym- 
nastics. They become so uninter- 
esting! There are many things to 
do that are fun and good exercise 
at the same time. “Swimming is 
one of the finest sports and any- 
body can learn to swim. No matter 
where you live there is always a 
swimming place nearby and you can 
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“- Big Business Girl” Is Vitaphone Like a Blood 


K, 1 1 . e 
nown To Millions Transfusion to Movies 








(Advance Reader) 


“Big Bu . +? . Z take advantage of the months of de- 
tional pi hase Pa oe (Current Reader) lightful summer weather. If there 
oe ‘ vhich comes to the ...... Vitaphone, in the opinion of Wil-|!8 2m aes Beet 20 = Soet raeaeee 

ttt ieee ae next, was extremely|liam A. Seiter, director of “Big | YOU can follow this sport all winter. 
i herigel as a serial in a big na-|Business Girl,” starring Loretta “Then there are tennis, golf and 

lagazine and when published Young, now at the ........ The- ; Delightful : 
as a nc : : : dancing. elightful pastimes, one 
“Big »vel was a best seller. atre, did for motion pictures what or all within the reach of every 


ae Business Girl” was written | a blood transfusion does for an 
Reill .t» N. Swanson and Patricia! anaemic patient. It injected new 
vy. William A. Seiter directed | life: Miss Young’s supporting cast 


woman. Of course, these diversions 
have nothing to do with the exer- 





e i ily. Cut No. 2 Cut 30c, Mat 
we the supporting cast includes | in this First National picture in- pe eee ote ee ee Be 
= < Albertson, Ricardo Cortez,|cludes Frank Albertson, Ricardo making this daily exercise as much Lovely Loretta Young answers a call from her big boss, Ricardo Cortez, 
Joan . Blondell, Frank Darion, Mick-| Cortez, Joan Blondell, Frank Dar- fun as swimming as dancing while her husband, Frank Albertson, storms without effect. In “Big Business 
cy Bennev 4, Dorothy Christy, Nancy ion, Dorothy Christy, Mickey Ben- : Girl” the First National picture, now at the... Theatre. 


oe Osea... Apfel and Virginia | nett, Nancy Dover, Oscar Apfel and 


dts “Give over about a half hour a 

Virginia Sale. day to the fun of keeping your fig- —eSe6Nejsoooooo—s<=<SOOOmO—a——eeeeeee 
ure slim and graceful. Oh, poe ae F ; l Y P If Y M 

ee time and it is worth it, ee our art ou ust 


aun o Ar esrin, and tance to tie xn | Burt. Control Facial Muscles 


HIRED e< Be posit tierce to abandon your Says Young Talkie Actress 
0) 


iS moods of the music!” 
| Ain | \ Wh The V Mak Theatre, Talks of Acti 
AYN ETS 4, Whv The Voice Make = Bheate Tulle of Acting 
‘|Or Mars The Picture (Short Feature) 
FIGURES 


 \ Frozen-faced actors are an abomination to Loretta Young, 

3 as Be the screen’s youngest leading lady, who is now appearing in 

DONT 4 ¢ (Short Feature) her latest First National picture, “Big Business Girl,” at the 
; Ricardo Cortez, who appears in 
support of Loretta Young in “Big 


ee Theatre. 
Thirteen years ago she co-starred with Fann at 
Business Girl,” the First National y i y Ward, but 
picture now at the........ Theatre, 


she’s still the youngest gTown-up star on the screen, for only 
is noted for the fine quality of|tecently she celebrated her eighteenth birthday. 

speech which makes his characteri-| Having lunch with a reviewer at the First National cafe 
zations so striking. In a recent in-]in a private room where only stars, writers and directors may 
terview he said relative to the ‘m-|foregather, the youngest of the 

portance of the use of the voice Youngs became eloquent on the 
“There is a die-hard idea all over 


: A. ON art of acting. “Frozen-faced actors 
the country that voice cultivation | set credit for a lot of things they 
means artificial voice cultivation. 


: t don’t know,” she said. “People 
The thing was so abused in the old gasp, ‘Ah, what repressed eeaation'’ 
days that it’s hard to convince any- But, believe it or not, there’s sel- 
one that it does not mean reciting | dom any emotion there to repress. 
blood and thunder things like The I know, because I’ve tried it. 
Shooting of Dan McGrew, or “The “Acting is a funny business. It 
Wreck of the Hesperus. Nor does takes a lot of experimenting to reg- 
it consist in pronouncing can’t or 


; : : ister an emotion correctly. I was 
cawnt, or being more English than brought up in Hollywood and when 
the English. 


I was starting out everybody ad- 
“It consists, believe me, in learn- 


vised me to ‘feel’ my part. I tried 
ing to use the voice correctly and|‘t and it didn’t work. I would boil 
with sincerity. The voice must be|imwardly for an angry scene, wax 
considered as a fine instrument, as 


romantic for a love scene, churn 
personal as the violin, as resonant as| internally with pity for a pathetic 
the pianoforte. It has a range, a 


scene. But on the screen the re- 
music, infinite possibilities. Its 


sults were terrible. No one could 
glamorous quality or qualities are| have told wether d hae stubbed my 
captured to perfection by the talk-|t0¢_or shot a burglar. 
ing screen, and unless_there is per- 


“Right then I began to under- 
fect control, the casting directors| Stand the fallacy of the frozen-face 
will look for voices that do have it. 


philosophy. If you can’t act—feel. 
But if your feeling doesn’t show 
on the screen, get busy. The ex- 
pressionless face is due to lack of 
control over the facial muscles, a 
fault which can be overcome by 
practice. 


“I frequently fooled myself into 
thinking I did a scene well because 
I felt it so keenly. One day when 
I was emotionally wrought up, I 
reported on the set to do a very 

. : dramatic scene in which I started 
ine aig ee eet off normally and slowly built up to 
bertson, Joan Blondel, Dorothy the dramatic point, or so IT thought. 


: ubiees : I wasn’t well and the scene ‘got’ 
Te Boke ee oe me in the rehearsal and I began. to 
Ba te "Apfel OT he secs Fe oo The script girl iotlowed a 

: : a t was a very weeply set. Te 
mee ee ee a Seiter was directing and even he 
Peper shepard fee the “scteen ne was effected. So we took the scene. 


aap : * |I was convinced I had done one of 
a Lord. William A. Seiter di- the greatest bits of emotional act- 


see it TODAY at the 
ing in screen history. 
Those who have seen “Big Busi-}| “The next day we saw the rushes. 
ness Girl” consider it the most cap-|The scene was so unreal we had 


tivating performance yet given by|to do it over. That taught me a 


Cut No. 22. . Cut 40c, Mat 10c Loretta Young. valuable lesson. Feeling a scene 
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Youngest of YoungsComes 
In “Big Business Girl” 





Loretta Young, star of “Big Busi- 
ness Girl,” the First National pic- 
ture which comes to the ...... 
theatre 2.3 = next, is the most 
Prominent of three beautiful sisters 
all of whom are on the screen. Her 
sisters, both slightly older than she, 
are Polly Ann Young and Sally 
Blane. William A. Seiter directed 
“Big Business Girl,” while the sup- 
Porting cast includes Frank Albert- 
son, Ricardo Cortez, Joan Blondell, 
Frank Darion, Dorothy Christy, 
Nancy Dover, Oscar Apfel and Vir- 
ginia Sale. 





Loretta Young Likes 
Memorizing Lines 





One shouldn’t imitate other play- 
ers, one should seek to make the 
most of the individuality of one’s 
Own voice. The rest—personality 
and screen presence—must be taken 
‘|for granted in the person anxious 

to make a success on the screen. I 
| would stress the speaking voice as 
the most important factor of pres- 
ent-day film success. 


(Advance Reader) 


Learning dialogue is the easiest 
part of talking pictures, according 
to Loretta Young, who is the star 
of First National's “Big Business 
Girl,” which comes to the 323 
Sears. next. Miss Young's 
youth has much to do with ease in 
memorizing. William A. Seiter di- 
rected the picture, while the sup- 
porting cast includes Frank Albert- 
son, Ricardo Cortez, Joan Blondell, 
Dorothy Christy, Frank Darion, 
Mickey Bennett, Nancy Dover, Os- 
car Apfel and Virginia Sale. 


————— 


isn’t enough. One must act it as 
well, and by acting I mean one must 
consciously make use of the neces- 
sary facial expressions.” 

“Do you think I could become 
an actor?,” the reviewer asked 
meekly. 

“Certainly,” said Loretta, “if your 
face isn’t frozen” ~ 
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DON’T MISS THE BIG REMINGTON 









Marriage wa: all right ....but’ 
be made. Yo: : 


could a husb 


Blo taa Welcome 


as the girl who finds 


out whatmakes the bus- - ae 
_iness We) d te go 'round.. © 
FRANK ALBERTSON ®RICARDO CORTEZ : 


way 


! 


It’s up to the girl 
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A First National Vitaphone Production 
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Novelties and 
Short Subjects 
Complete a 
Well Filled 
Program of 
Entertainment 
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Bobby Gordon Seen In|Chic’s Clever Sister 


“Big Business Girl” 





(Biography as of March1, 1931) 

Bobby Gordon, who plays the 
part of the pert messenger boy in 
“Big Business Girl,” the First Na- 
tional picture now at the ........ 
Theatre, was born in Pittsburg, Pa., 
on August 15th, 1915. He is now 
five feet eleven inches tall and 
weighs one hundred and fifty-six 
pounds. He has brown eyes and 
hair. 

Among the films in which he has 
appeared are ‘The Cohens and the 
Kellys,” “The Jazz Singer’ and “A 
Race for Life.” 

Loretta Young is featured in “Big 
Business Girl,’ and the cast in- 
cludes Frank Albertson, Ricardo 
Cortez, Joan Blondell, Frank Dar- 
ion, Dorothy Christy, Mickey Ben- 
irett, Nancy Dover, Virginia Sale 
and Oscar Apfel. William A. Seiter 
directed. 


Page Fourteen 


Also A Specialist 


(Biography as of March 1, 1931) 

Virginia Sale is youngest of the 
three children of Dr. F. O. Sale and 
Lily B. Sale. Her brother is the 
famous Chic of “Specialist” fame. 
Virginia attended the University of 
Illinois and the American Academy 
of Dramatic Arts in New York. 

Her first stage job was in the 
road show of “Lightnin’”. Then 
followed two years of Chautauqua 
work and a play in Swathmore, Pa. 
Returning to New York she went 
on the vaudeville stage, doing her 
own comedy recitations. 

She has been in pictures three 
years, playing in. “The Crowd” and 
comedies at first. 

Among her recent pictures are 
“Loose Ankles,” “Show Girl in Hol- 
lywood” and “Big Business Girl.” 
Miss Sale was born in Urbana, Illi- 
nois. 





HUSBAND OR BOSS?/Homemaker’s Career As 


Interesting As Screen Star’s 





by Loretta Young 


66TALWAYS find talking to the 

various women who visit the 
studio a source of interest and en- 
lightenment. These women, most 
of them wives, come from all parts 
of the country and from all walks 
of life. It is the wives that I en- 
joy most. They give me so much 
that helps me in my work. Listen- 
ing to them I learn their opinions 
of husbands, children, small town 
life, large cities, current politics and 
fashions. 


“The most interesting thing about 
these married women is that they 
all think basically alike. Whether 
rich or poor, young or old, they are 
firmly convinced that a career, such 
as mine, is absolutely the acme of 
perfection and the sure road to 
happiness and contentment. Even 
those wives who are happily mar- 
ried and enjoying the security and 
comfort of a nice home, good hus- 
band, and lovely, laughing children, 
feel that a career would be even 
more wonderful. 

“At least, that is what they say. 
But I am sure these flights of fancy 
are just temporary. I wonder if 
they would believe me if I told them 
that, thrilling as my work is, there 
are time when I just want to rush 
away from it just as they want to 
rush away from the daily tasks of 
managing a home, husband and 
children. 

“Of course, I will admit that the 
glamour of being a screen star gives 
one a certain amount of satisfac- 
But I do think that the job 
of being’a wife and mother can be 


‘lexciting enough to keep a woman 


young and interested. There is no 
need of falling into a rut and doing 
the same things over and over again. 
Monotony stifles even the most un- 
imaginative person. 

“T talked with a young wife from 
the middle west not so long ago. 
She was a sparkling person—the 
kind who has. discovered that there 
are many wonderful things in life 


that are ours for the asking. She 
was fond of music and had intended 
studying it seriously, but instead, 
she married a hard working young 
man and her own career was for- 
gotten. She is very much in love 
with her husband and he is becom- 
ing more successful each year be- 
cause of her guidance and help. 
They have two children, endowed 
with happy natures and vivid im- 
aginations, and she told me that she 
has lots of fun just watching their 
minds develop and teaching them to 
use their imaginations in the proper 
way. 


Loretta Talks Of 
Home As Source Of 
Her Greatest Joy 





(Advance Story) 


Loretta Young, who is featured in 
“Big Business Girl,’ First National 
romance of business and young love, 
which comes to the........ Theatre 
prea ee next, is, as everybody knows, 
the wife of big Grant Withers, with 
whom she eloped a year ago by 
plane, to Yuma, Arizona, where they 
were married. 


Loretta, who is winning fame by 
her wistful appeal, her lovely face 
and form, and by the voice which 
seems to be just what the voice of 
so charming a lady should be—is 
intensely interested in her screen 
career—-but even more so in the 
making of a home. 


Miss Young, who is merely eigh- 
teen, speaks wisely about the un- 
fortunate squandering of earnings 
which leave so many who have for 
a time enjoyed screen favor, in 
straights. She is seeing to it that 
she lays away money for the rainy 
day, which may come to any of us. 
She likes the Scotch saying “Bide 
ye yet and bide ye yet, ye never ken 
what will betide ye yet.” 


“Big Business Girl” shows her as 
one who finally turns from business 
success to the love of her husband 
and home. Others in the cast are 
Frank Albertson, Ricardo Cortez, 
Joan Blondell, Frank Darion, Dor- 
othy Christy, Mickey Bennett, Bob- 
by Gordon, Nancy Dover, Virginia 
Sale and Oscar Apfel. William A. 
Seiter directed. 


“Her music has now become im- 
portant to her. What she does know 
she is teaching the children and 
they can already play simple tunes 
on several stringed instruments. She 
economized for a year to purchase 
a grand piano and she finds herself 
neglecting such things as darning 
socks to play and sing with her little 
boy and girl. Well, with such a 
happy household, her husband will 
overlook such a trifling thing as a 
hole in his sock. | 

“Planning and making new cur- 
tains and draperies, making a chintz 
furniture cover, (even if you bungle 
at first and have to do it all over 
again) painting a book shelf or an 
odd table and chair—all these things 
can supply the kick that is neces- 
sary in order to keep a live interest 
in your job of homekeeper. 

“Then, too, there are fine books 
to read and study. Every woman 
should do a regular amount of read- 
ing and studying. As youth fades, 
the mind becomes so important. A 
middle-aged woman with a fertile 
mind can be a fascinating creature. 

“All in all, I think there is no need 
of ever becoming seriously fed up 
with life. It holds too many excit- 
ing possibilities.” 

Miss Young is starred in “Big 
Business Girl,” the First National 
and Vitaphone picture, now at the 
age Theatre. 


Twenty Pretty Typists 
Twinkle The Keys 
In “Big Business Girl” 





(Current Story) 

More than twenty typists worked 
in the First National picture “Big. 
Business Girl,” now at the 
Theatre. 


The special at*angement with 
them was that they should not per- 
mit their seemingly high pay as 
extras delude them into seeking 
screen fame. They were hired sole- 
ly because they could make type- 
writer keys hum. 


The girls work in a sequence of 
“Big Business Girl,’ which William 
A. Seiter directed, with Loretta 
Young starred, and supported by 
Frank Albertson, Ricardo Cortez, 
Joan Blondell, Nancy Dover, Phil- 
lip Smalley and others. 
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Many Secretaries 
Marry Their Iobs 


(Advance Story) 
Loretta Young, is featured in “Big 





, Business Girl,” the First National 


comedy- drama of young love and 
business, which comes to the....... 
Theatre; ..... >: next. The picture 
cleverly presents the situation of a 
boss who wants to be her husband, 
,and a a who wants to be her 
hoOss. : 
It is a reversal of the cases, which 
are so common, in which the sec- 
retary becomes so necessary to the 
employer, that he wants her to be 
his partner for life. Many of the 
situations of this kind are brought 
about by the fact that wives, having 
one captured husbands, do not think 
it worth while to keep themselves 
charming and mentally alive, thus 
giving an opportunity for the girl 
in the office to win. 

“Big Business Girl” is a dramatic 
and human study of the girl in bus- 
iness. Those in the cast are Frank 
Albertson, Ricardo Cortez, Joan 
Blondell, Frank Darion, 


Dorothy 
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HOLLYWOOD DESIGNER DILATES ON | WHAT IS BIGGEST. 


WOMEN’S STYLES 


LORETTA YOUNG’S IN PARTICULAR 


Star of “Big Business Girl,” First National Picture 


Now at the 


eee eeeeene 


For All Well-Dressed Girls 





(Interesting Feature 


“Business girls must dress li 
road to success,” 


less if their taste is poor. It 
money as of taste,” Stevenson 
to design for, since she has the slim 
graceful type of body which will 
wear with ease any type of cos- 
tume. She is always on the alert 
for new styles and pays strict at- 
tention to the designing of her 
screen wardrobe, so that none of 
the smart effects are overlooked. 
She is invaluable in the creating of 
her clothes for this reason, and 
many of her suggestions are car- 
ried out in stunning notes that either 
make or break a costume. She has 
an innate fashion sense. 
STYLE TYPES 


“Loretta Young is a definite type 
—alert and capable of taking care 
of her own interests. The simple, 
youthful type of clothes is best for 
her, for she has the perfect figure. 
With equal grace she affects elab- 
orate, fluffy styles influenced by the 
Mid-Victorian era. This ability of 
wearing a wide range of styles, of 
course, opens up a wide range of 
characterizations for her screen 
work and does not confine her to 
any exclusive type. 

POISE NECESSARY 


“Her poise makes her look well 
in anything. Being a light bru- 
nette, Miss Young can wear a wide 
range of colors without obscuring 
her natural beauty. Blues in tur- 
quoise and Delft are most attrac- 

——~“tive, with varied hues of green sec- 
ond. In white and the near whites, 
she is superb. All her most charm- 
ing features find this tone an ex- 
cellent medium for expression. Her 
own favorite colors are expressed 
in shades of green such as jade, 
nile, lime and emerald. In her per- 
sonal wardrobe these tones pre- 
dominate. 

WHAT COLORS DO 

“With Miss Young, black tends 
to make her appear too slender. 
Beige has a tendency to blend too 
closely with her own coloring and 
she does not indulge her taste for 
this shade or the warm tans that 
a decided blonde or brunette can 
wear so effectively. For the same 
reason she cannot wear red unless 
it is achieved in Chanel or maroon. 
If such a color does appear it is 
always broken up in combination 
with other shades. 

EVENING WEAR 

“While Miss Young likes sport 
clothes and wears them well, her 
best points are developed in even- 
ing gowns and supper frocks. She 
is bewitching in light airy materials 
such as nets, chiffons and satins. 
This panne velvet, almost like satin, 
is successfully adapted to the grace- 
ful lines of her figure. But velvets 
and brocades lose thei~ charm in 
her costumes, for they are too heavy 
for her personality. 

“Miss Young is conservative in 
her selection of headgear. Hats are 
a decided enhancement to her beauty 
and the off-the-face tri-cornes are 
most becoming to her, although she 
does not restrict her choice to this 
model. The more elaborately fem- 
inine models in braided horse-hair 
and tulle for garden or formal af- 
ternoon wear are not too evident 
in her collection, although she is 
~igeusicncaenenintabieacn wucaete te ee, 





Divorce Co-Respondents 
Do Thriving Business 





(Current Reader) 

The professional divorce co-re- 
spondent, a lady of high morals in 
a way, is one of the especially amus- 
ing characters in Loretta Young’s 
new First National Starring vehicle, 
“Big Business Girl,” which is now 
at the Theatre. The role 
is played by Joan Blondell. Others 
in the cast are Frank Albertson, 
Ricardo Cortez, Frank Darion, Dor- 
othy Christy, Mickey Bennett, Nan- 
cy Dover, Oscar Apfel and Vir- 
ginia Sale. 


declares Edward Stevenson, costume de- 
signer for First National studios, who created all of the mod- 
ish clothes which Loretta Young wears in her starring vehicle, 
“Big Business Girl,” which is now at the 

“A girl who is a good shopper can always look well on 
a small amount of money, and even the wealthiest look grace- 
’s not so much a question of 


































IN GENERAL AND 






BIG BUSINESS? 


(Short Feature) 


“Big Business Girl,’ the First 
National comedy drama of youth 
and love starring Loretta Young, 
now at the........ Theatre, brings 
to mind some things that have been 
said about business, in different con- 
nections that the prevailing con- 
ception of it. 

When we speak of big business 
and big business men we at once 
think of the captains of finance 
whose vast interests influence the 
lives of multitudes, and change the 
course of events for good or bad. 
Rockefeller, Ford, Schwab, Morgan, 
and a dozen or two beside, at once 
appear—on the other side there are 
the Capones, the Diamonds, those 
big business men whose operations 
are at enmity with society. 

From another point of view these 
dominators of men are not the only 


big business men. It was said sev- 
eral thousand years ago that the 
man» who overcomes himself is 
greater than the man who takes a 
city. Time has not altered the truth 
of this statement—for many a man 
who can command millions in men 
or money would give it all if he 
could say to his thoughts “Do this!” 
and to his body “Do that!” and be 
obeyed. 

Men like Brother Dutton, who 
with all that the world has to offer 
at his command, gave it up to spend 
the remainder of his life on the 
Island of Molokai, as a friend to 
the lepers. Forty-seven years of 
his life were spent there. Might 
he possibly be included among the 
lives of those whose business was 
not so small. 
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ke business girls to travel the 


Theatre. 


states. Loretta Young is easy 
wise enough not to stick too closely 
to the severe styles. 

“She has very set ideas in the 
matter of shoes. For evening she 
prefers the open-work strap style 
of slipper to the severe opera pump. 
Her street footwear invariably 
matches her costume. 


FETCHING NEGLIGEE 

“In her moments of relaxation 
away from the sets, she wears the 
popular lounging pyjamas. These, 
too, she likes well tailored and not 
too fussy. But she is not. averse 
to a bit of fur, ostrich or swans- 
down to relieve possible monotony. 
She has one in pale green brocade 
shot with silver and which has el- 
bow-length sleeves trimmed with 
sable. She has several beach en- 
sembles in pastel linens, Shantung 
silk and jersey. With the lighter 
costumes she wears beach hats of 
the same material and with the jer- 
sey pyjama a beret with a pliable 
brim in visor motif. Her negligees 
are cut on simple lines with lace 
playing an important part. Her fa- 
vorite greens are used and she 
avoids the flowing or draped gar- 
ments. In lingerie she prefers the 
straight tailored lines, although 
many of her intimate garments are 
inset with Chantilly and Alencon 
laces. She indulges her luxurious 
taste for lace in her night gowns. 

“So-tar-as ciothing des, “Miss 
Young’s hobby is selecting acces- 
sories. She is an eager buyer of 
novelties in bags, gloves and jewel- 
ry. She delights in being the first 
to display a new fashion touch to 
her feminine friends. Nearly every 
hat or bag she owns has a jeweled 
clasp or clip on it. Frequently these 
are genuine. 

WHAT TO WEIGH 

_ “Miss Young is frequently mak- 
ing the assertion that she is trying 
to add a little weight, Well, I have 
told her that wasn’t necessary, that 
she has the perfect Stylish figure 
that all girls want. She is five feet 
three inches tall and weighs one 
hundred pounds.” 

Loretta Young wears costumes 


Loretta Young Charm 
May Also Be Yours 


— i 


(Current Story) 





The charm of Loretta Young, now 
Starring at the Theatre in 
the First National comedy-drama of 
young love, is a quality which may 
be possessed by any woman who 
will possess her spirit with good 
will and an interest in others beside 
herself. Charm is not a matter of 
physical beauty but rather of an in- 
ward light and the keeping of child- 
like wonder. 

Miss Young is supported in “Big 
Business Girl” by Frank Albertson, 
Ricardo Cortez, Joan Blondell, Dor- 
othy Christy, Virginia Sale, Mickey 
Bennett, Bobby Gordon, Nancy 


“ ' Cooper and Oscar Apfel. It is based 
designed by Stevenson in her new-}|on the story by Patricia Reilly and 


est First National production, “Big|H. N. Swanson which a eared in 
Business Girl.” William A. Seiter “College Humor.” Roce ede 
directed, while the supporting cast|the screen adaptation. William A. 
includes Frank Albertson, Ricardo] Seiter directed. It is the story of 
Cortez, Joan Blondell, Frank Dar-|a business bride of modern tenden- 
ion, Dorothy Christy, Nancy Dover,|cies, who discovers that love may 
Oscar Apfel and Virginia Sale. be a worthy rival for most things. 
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Color séill “Business Girl, 18” in flesh 
tints. Decoration starting in dark blue 
graduates to light lavender. Headline 
blue on emerald green, title and cast 
yellow in blue circle, date black on 
yellow panel. 


JOAN BLONDEL 


Use still, “Loretta Young Pub. A265” 
and other two indicated worked up 
in natural colors. Lettering should be 
emerald green on a black panel; upper 
background yellow, lower light brown 
with the shadow deep purple. 









Enlarge 


Here’s Your 
Insert Card 






Sliding Scale Prices of 


Advertising Accessories 
1-SHEETS 


) 









see eee eee eee ee 






ee 








Cr  ) 








ry 






ee ee 






ry 







Cae per ar fe ee cere at Yer dears 






Ce 



















each 
each 
each 


ee 


ee ee Sr} 


ee er er ey 































oes eee ere each 
20-t0: 50:2. 22c each 
5I=10- 100 a 20c each 


each 


eee eee eee we woe 


HERALDS 


$3.00 per M 
2.75 per M 







1M to 5M 
Over 5M 
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PHOTOS 
11 x 14 Photos 75c ase. 
(8 in set—colored) : 
22 x 28 Photos 80c a set ,. 
(2 in set—colored) | 
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Slides (fo a= eae 15c each 
Stiles. ee 10c each 
Press Sheets ............ Gratis 
Music: Cues: 2...) Gratis 








These prices apply to 
U. S. Only. 
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Color Description 
of the 
Twenty-Four Sheet 


Background is in various tones of red 
graduating to orange and yellow. Title 
is lettered in yellow with a white outline 
and rest of billing is light green. Figure 
of girl is in brilliant natural colors, with 
robe in purple and dress pink. Note the 
cut-out possibility. 
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still “Loretta Young Pub. 
A264” in color with background in 
orange. Date should be in yellow on 
a magenta ground, title light purple, 
cast yellow in a panel of deep blue. 


Still “Loretta Young, No. 242,” and 


“Business. Girl, 110” as indicated. 
Catchline in dark green on light brown. 
Upper ground black, lower yellow, title 


and cast in red on black circle. 
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YOUR OUTDOOR BILLING 


PRINTEDIN U.S.A 





he Great Jantzen Tie-U 
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COLOSSAL CO-OPERATIVE PLAN 


PRESENTS UNPARALLELED 
EXHIBITORS AID 


_—_—, 


Jantzen Dealer-Theatre Tie-Up 
Tried And Proved Perfect 
Showman Opportunity 





Tested, improved and now offered to exhibitors, the Jantzen 
Knitting Mills co-operative dealer-exhibitor plan is the most com- 
prehensive and far-reaching project that has ever been offered. 
The Jantzen Knitting Mills have over ten thousand distributors 
in the United States. Every one of these dealers have received 
a complete campaign book outlining the many co-operative possi- 
bilities and illustrating all the available accessories—newspaper ads, 


mats, window trims, etc., and an order blank for the many addi- 
tional exploitation aids mentioned. 


Most of the co-operative accessories are illustrated in this section 


and can be secured free of any charge by ordering through your 
local dealer. 


A national newspaper campaign by the Jantzen Knitting Mills 
will blanket the country, besides the huge national schedule of 
high-powered ads tying in Loretta Young, Dorothy Mackaill, Doug- 
las Fairbanks, Jr. and David Manners, which will appear in most 


of the better magazines, viz: The Saturday Evening Post, Liberty, 
Vogue, Cosmopolitan and others. 


In this section you will find suggestions completely outlined on 


how to take advantage of this tremendous opportunity in your 
own town. 


This arrangement was made for YOUR benefit—make the 
most of it! 











Of course— 
LORETTA YOUNG 
Wears a J ANTZE N 








cA discriminating 


star is Loretta Young. She 
knows her apparel and how 
to wear it—as you'll recog- 
nize when you see her in 
First National’s smashing 
comedy hit of the season— 
(name of picture) 

at (name of theater). 


©hat’s why 


she wears a Jantzen! 





Styles are smart, distin- 
guished, individual. Colors 
are correct and distinctively 
new. Perfect £ .iing qualities 
give complete freedom for 
active swimming. 


You will find your Jantzen 
here — a complete range of 
the latest styles and colors, 


(NAME OF STORE) 














Ad No. JA 1—Cut or Mat Free 


This ad, featuring the dealer, is run on the regular pages in conjunction with your 


ad in the theatrical page. 


These Are The 
Stars In This 
Tie-Up! 


Loretta Young 
Dorothy Mackaill 


Douglas Fairbanks, Jr. 
David Manners 


The campaign outlined here, 
while mentioning only Loretta 
Young is ideally suited to each 
one of the stars in this ar- 
rangement. 


Star Of Next Strand 
Film Wins Title 


Of “Jantzen Girl” 


Honor Bestowed On Loretta 





Young After Nation- 
Wide Contest 


_ Having already won the admira- 
tion of myriads of movie-goers, Lo- 
retta Young, star of the First Na- 
tional feature, “Big Business Girl,” 
coming to the Strand next Friday 
has just been officially awarded the 
title of “The Jantzen Girl.” 

The contest, in which ten thou- 
sand or more Jantzen dealers voted, 
had aroused the interest of a large 
public outside of the actual partici- 
pants. Though the final outcome 
seemed dubious at first, the contest 
closed with the distinction going to 
Loretta Young by an overwhelming 
majority. Her closest competitor 
was Dorothy Mackaill, who is in- 
cidentally, another First National 
star. The Jantzen Knitting Mills, 
famed manufacturers of swimming 
and_beach..togs, agree uivucis ‘LU De 
named for the winner and runner- 
up. These models will be featured 
in a gigantic national advertising 
campaign involving thousands upon 
thousands of dollars. Space has 
been bought for newspaper, maga- 
zine and billboard advertising in 
which the stars will be illustrated 
wearing the suits named for them. 
It is interesting to note that both 
Loretta Young and Dorothy Mack- 
aill are quite renowned in Holly- 


‘| wood circles for their ability in the 


water, Loretta being an _ expert 
swimmer and diver, and Dorothy 
an ardent devotee of that highly 
exciting sport, aqua-planing. 





“Jantzen Girl” 
Chosen After 


National Contest 


In a Coast-to-Coat contest con- 
ducted by the Jantzen Knitting 
Mills, nationally known manufactur- 
er of Jantzen swimming and beach 
togs, for the selection of “The 
Jantzen Girl,’ the final count re- 
veals as the winner the beautiful 
First National Pictures star, Loretta 
Young. 

Every feminine player on the 
screen was eligible for the title, but 
the dealers and employees of over 
ten thousand stores which distribute 
Jantzen products, voted this star as 
the one they wanted to win the 
distinction. So, “The Jantzen Girl” 
has been chosen! And—she’s com- 
ing to town! No not today—not 


tomorrow either for that matter— 


you'll just have to bide your time 


until next Friday when the Strand 
Theatre opens its doors on “Big 
.| Business Girl.” 
‘1“The Jantzen Girl’—then will you 
[lsee too, what we understand to be 
‘la very fine picture. 
t | tion 
role of a young college graduate 
1|in search of a business career. While 
1ithe plot, as we have just depicted 

it appears most serious, it is really, 
with comic 
roar-provoking 
dialogue. In support of Miss Young 
are among others, Ricardo Cortez 


Then will you see 


Loretta Young portrays 


fraught 
and 


we've heard, 
complications 


and Frank Albertson. 


So—‘The Jantzen Girl” has been 
And now, the charming 
figure and smiling beauty of Loretta 
Young will greet the public at every 
turn: from billboards, from maga- 
shop-win- 
dows—‘‘The Jantzen Girl” attired in 


chosen. 


zines, newspapers and 





In this produc- 
the 


WHAT THE JANTZEN TIE-UP OFFERS 
NEWSPAPERS 


Co-operative theatre and dealer newspaper advertising using 
mats illustrated here. 


BILLBOARDS 


Special 24 sheets furnished free with theatre and dealer 


imprint. Arrange with dealer for dispensation of cost of 
stands. 


WINDOW DISPLAYS 


Co-operative dealer display using special Jantzen window trims 
and appropriate photoplay accessories (cut-outs and mounted 


stills). 
STREET BALLY 


Use open automobile or float with attractive girls in bathing 
suits. Dealer will co-operate. 


CONTESTS 


Bathing beauty, vacation photo and 
as outlined in this section. 


SLIDE 


Run Jantzen co-operative slide and dealer will distribute 
heralds in reciprocation. 





lucky number contests 


Specific situations lend themselves to stunts and ideas all the 


time. Take advantage of every such Opportunity—then tell 
us how you did it! 








REMEMBER 


You are tying in with a million dollar national advertising 


campaign. And the co-operative arrangement does not stop 





with this picture! Every suggestion in this section will apply 
equally as well to any picture in which the players with whom 


the tie-up is made, appear. Jantzen Knitting Mills are a pow- 


erful sales ally—take advantage! 




























Whatever else 
you do, be sure and sew 


LORETTA YOUNG 


IN THE FIRST NATIONAL PICTURE 


* NAME OF PICTURE « 





cA smashing comedy 


hit! First National scores 
again with one of the 
smartest, brightest shows 
of the year— featuring 
Loretta Young, sensa- 
tional star. She’s as su- 
perb on the screen as 
she is in this Jantzen 
Sunaire. You'll find all 
the new 1931 styles at 


(name of store). 


AME OF TH EATER) 
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Ad No. JA 2—Cut or Mat Free 


all her allure in a Jantzen Bathing 


Suit. 
we mean allure! 


And when we say allure— 


This ad, featuring your theatre, runs on the Theatrical page in conjunction with the 
dealer ad in the regular section. 


PAGE ONE 


Here Are Your FREE Jantzen Accessories 








Platinum-Finish Frames 


daire 
peat in f 
Pe 





Smart platinum-finish easel-backed art frames with especially posed 
photographs of the stars in this campaign, Loretta Young, Dorothy 
Mackaill, Douglas Fairbanks, Jr. and David Manners, is available to 
Great window and counter display—and great 


your dealer free. 
publicity for your showing. 
















LORETTA YOUNG 
PREFERS A 


JANTZEN 


Once you wear a Jantzen you 
quickly understand the reason 
for Jantzen world-wide popu- 
larity. They are styled so 
smartly, they fit so perfectly. 


LorettA YoOuNG, sensational 
First National Star of (name of 
picture) now playing at (name 
of theatre) is a Jantzen devotee: 
She, like so many others, has 
found that a Jantzen combines 
the ultimate in style-correct- 
ess, comfort, freedom and per- 
fect fitting qualities. 


You will find your Jantzen 
here—a complete range of the 
latest styles and colors. 


Ad No. JA3—Cut or Mat Free 
This ad featuring store runs in regular 
section in conjunction with your ad on 
theatre page. 


LUCKY NUMBER CONTEST 
Each purchaser of a Jantzen suit 
and every paid admission can be 
given a stub containing a number 
the duplicate of which you have. 
All these numbers are placed in a 
receptacle and a patron, blindfolded, 
selects a number in view of the 
audience. The member of the au- 
dience holding the corresponding 
stub is the winner. Prizes should 
be free tickets and credit memor- 
anda with the Jantzen dealer. 


PAGE TWO 











| Statuette 


A strikingly beautiful statuette 


graphed on heavy card-board in 
beautiful colors. For window or 
display—free to Jantzen dealers. 
in miniature. 








Attractive Colored Slides 
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LORETIAYOuNG 


FIRST MATION AL STAR 


Prefers the 
Smartly Styled 


KAILL 


FIRST ATIONAL STAR 


Prares Wn 
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| These slides featuring 
the stars indicated are 
_ available free with deal- 
er’s name imprinted in 
large space at bottom. 
Run a slide for your 
dealer as part of your 
co-operative plan. 


SPEEDAIRE: 
as worn by 


DAVID MANNERS 


FIRST NATIONAL STAR 


Never in picture history has an op- 
portunity for such extensive exploita- 
tion at so little cost been possible. 
See your Jantzen dealer immediately 
—map out your campaign and_ his 
together—then watch the amazing 

- results! 


Here is a_ striking example of one 
method of co-operation: In exchange 
for the huge display below, the frame 
at the left was devised and exhibited 
in advance to and during the showing 
of “Showgirl In Hollywood,’ the pic- 
ture upon which the Jantzen arrange- 
ment was tested. 


Jantzen’s Sixth Annual Window Display Contest is now in progress. 
The window above is typical of the results possible. The aid you 
can give your dealer with stills, poster cut-outs and ideas is in- 
valuable. Do so—and reap the tremendous benefits. 











three feet high with easel-back—litho- 


i 
§ 
{ 


over j 


nine 
floor 
Also 


window! 





















| Bathing Beauty Contest 


Your local Jantzen distributor will 
be glad to get in on this contest 
with you. Contestants will appear 
on the stage of your theatre in 
bathing togs to compete for the 
selection of the local “Jantzen Girl” 
—or the title of the contest might 
tie-in with the title of your show- 
ing, for example; a “Most Beauti- 
ful Business Girl” contest for “Big 
Business Girl” inviting all the work- 
i Qs i wu to compete. In 
either case, however, the izes 
should consist of Jantzen outfits and 
all advertising and publicity matter 
should be co-operative, making use 
of the free Jantzen mats and acces- 
sories. 

In conducting these contests all 
efforts should be extended toward 
enlisting the co-operation of your 
newspaper which, through its col- 
umns, will invite its readers to enter. 
The winners might be chosen in one 
of the following ways: 

By applause: popular approval of 
the audience will elect the winner. 


Committee of judges: some of your 
staff, or town officials, or selected 
patrons comprise the committee. 


Ballots: coupons are issued with 
each admission upon which pat- 
rons mark the number of their 
choice. Ballots are collected by 
your ushers and counted on the 
stage in view of the audience. The 
Jantzen dealer might also be au- 
thorized to issue a coupon with 
each purchase. 

Newspaper coupons: if the news- 
paper is involved in this contest, 
coupons should be printed for 
readers to clip and bring to the 
theatre. 


If the number of entrants warrant 
it, the contest should be conducted 
in an eliminative manner, each night 
a winner to appear for the final se- 
lection. Flashlights should be taken 
of the lineups and some individuals 
each day. This can be done in full 
view of the audience for added in- 
terest. These photos will make an 
excellent lobby display and is a sure 
thing for newspaper space whether 
or not the paper is tied-in with you. 

Minor prizes of cash, theatre 
tickets and credit memoranda to the 
Jantzen store should be award- 
ed. The Jantzen outfits should be 
exhibited in your lobby and in the 
dealer’s window display and if you 
wish, you might announce the first 
prize as being donated through the 
dealer by the star of this picture. 


VACATION SNAPSHOT 


















| Central Window Display | 








The most attractive and unusual window advertising offered 
the trade. Lithographed in eleven colors and illuminated 
from behind with flasher-light. Figures can be interchanged 
for male if desired. What a center for a snappy co-operative 


By All Means 
see 


LORETTA YOUNG 


in: the First National picture 


(Name of Picture) 


The show of the season! 
Featuring Loretta Young— 
First National’s sensational 
star. She’s good—and good 
to look at! Wears her c’athes 
as smartly as she wears this 
Jantzen Shouldaire—which, 
like her latest picture, is the 

hic of the season. You'}? 
find it at (name of store). 





Ad No. JA4—Cut or Mat Free 
This ad runs on theatre page in conjunc- 





CONTEST 


Here is a novel idea that should 
create loads of interest. Contest- 
ants will submit the most interest- 
ing photo taken while on their va- 
cation, the winner to receive a speci- 
fied’ Jantzen prize. The subject of 
the photo may include beach scenes, 
scenes taken while motoring, on the 
water, or any novel amateur photog- 
raphy. Newspapers will be glad 
and anxious to co-operate on this 
one. 


tion with dealer ad in regular section 


All the accessories listed here 
are available absolutely with- 
out charge by ordering thru 
l) your dealer from 


Sales Promotion Department, 
Jantzen Knitting Mills, 


Portland, Oregon 





Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Richard Koszarski. 





WISCONSIN CENTER 


FOR FILM & THEATER RESEARCH 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 





www.mediahistoryproject.org 


